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Abstract 

The fundamental idea developed by the author in this research is the determination of parallax in the search for management products. The 
idea is very daring, but not quite promising in the future. This work is based on the researches in the field of creating strategies employed 
for a modular product designing. 
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1 Introduction  

The author of the study pays great attention to the process 
of creating a strategic product on the basis of interaction of 
technologies of the markets and organizations put forward 
the idea of possibility of creating the designing modular 
management product [1, 5, 9]. There emphasized the 
necessity to take into account the different competitive 
conditions of market relations, which in turn stimulate the 
use of adequate strategies [2, 3]. 

The author is convinced that the initialization of parallax 
and paragenesis of new interactions between management 
products is a very promising direction in trend management. 

2 General 

To create a modular architecture of the product, it is 
necessary to separate the process of technology 
development and the process of the product development. It 
should be considered that the creation of a modular product 
of management leads to a better understanding of the 
company functioning. The distinctive feature of the modular 
construction of the product can be better comprehended via 
designing the new products [6]. The author underlines the 
obvious parallels, while trying to find management products, 
relying on traditions in creating a strategic product [4]. 

Traditional product design consists of the following 
stages [4]: 

1. market research, 
2. identification of the competitive product properties, 
3. identification of the group of consumers who are 

interested in these product characteristics, 
4. methods for determining the cost and functional 

properties of the “optimal product”, 
5. creation of optimal competition of the product based 

on the proposed tasks. 
The modular architecture of the product should contain 

not only the range of available components, but also those 

components that are likely to appear as a result of the 
development of technology and the introduction of 
components with improved functional properties [4]. 

The modular construction of the management products 
can lead to lower costs of design, manufacture, distribution 
and service of management products. It is also necessary to 
note that there recently appeared the so-called “virtual” or 
“modular” organizations in the dynamic commodity 
markets. All these achievements in the development of 
traditional products, according to the author’s opinion, are 
applicable in the search for management products and their 
creation [4, 5, 7]. 

3 Conclusions 

The topicality of this research is determined by the 
importance of studying the internal principles underlying 
the development of management products [8]. As well, it is 
necessary to pay attention to the fact that this type of 
research is rather a view into the future than the reality. 
Nevertheless, the author hopes that these researches will 
become the determining factor in the process of formation 
of innovation economy considering the creation of 
management products as an innovative factor. It should be 
expected that the idea based on the discussed hypothesis will 
get its “wave of gravity” and will gradually become the part 
of the surrounding reality. The author is convinced that the 
products of management, created on the principle of 
parallax, will become unsurpassed [10, 11]. And, according 
to the author, the most important thing is the right choice of 
“points” of support to minimize losses in determining the 
angle of deviation in the process of developing new 
management products. 

It is also important to add that the comprehension of 
creating and managing the strategic knowledge takes the 
central position in the process of coordinating the new 
interaction types between technologies, markets and 
organizations while creating management products [4, 12]. 
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