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Abstract 

Practical experience of creating the special brand book of the Youth Organization of the Simon Kuznets Kharkov National University of 
economics is presented in the thesis. Particular attention is paid to the description of the technology of its development: the terminology is 
defined, layout rules are taken into account, an example of the structure of the brand book, its special elements - logo, colors and style of 
design are given. 
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1 Introduction 

Today, in the sphere of the development of printing products, 
there has been the tendency of a widespread use of different 
types of graphics to improve the visualization of business, 
government structures for the consumer. One of the most 
significant printing products, which gives an idea of the 
company, is the brand book. Most organizations use it to 
acquaint the consumer with their history, activities, and 
services. Consider the technology of creating a brand book 
on the example of a proprietary brochure of the Youth 
Organization of the Simon Kuznets Kharkov National 
University of economics (MO Simon Kuznets KHNUE). 

2 Decision  

Using the example of a set of uniform rules for the use of 
corporate style, we will consider the technology of creating 
a brand book for the MO Simon Kuznets KHNUE. Consider 
the concept of "brandbook", which is understood as the most 
important strategic document, which contains all the 
information about the brand: from the description of the 
concept and philosophy of the enterprise, the positioning 
strategy and ending with the smallest nuances for creating a 
corporate identity [2]. This brochure makes it possible to 
convey the values of the company to the consumer, its 
history in a simplified version. 

To create this type of printing products, it is necessary to 
take into account the layout rules, style elements (photos, 
patterns, textures), basic colors, fonts (for headings and 
main text), develop a modular grid and split the necessary 
text into sections. 

The classic beech brand consists of the following sections: 
1. Description of the company (history, departments). 
2. Projects / goods / services. 
3. Branded products / elements of corporate identity. 
4. Souvenir and promotional products. 
Before creating a brand book design, you need to 

determine its technical characteristics. So, for example, the 
brand book MO of Simon Kuznets KHNUE) is presented in 
the format 200 mm x 200 mm (up to the cutoff 204 mm x 204 
mm), 44 pages, coated paper (gloss), laminated cover, page 
density: internal pages 130 g / m2; cover of 200 gr / m2; 
double-sided printing on two staples, circulation 5 pieces. 

After defining the technical characteristics of the 
publication, you need to choose the right software. The 
standard program for making layout is Adobe InDesign. 

The next step in the program is to create a layout 
(modular grid) edition. Repeated turns of this booklet are 
divided into 8 columns (one column with two sides (of the 
field), two columns to the left takes a picture, one column 
separates the text and the image, the text takes three 
columns). An example of pages of brand book is shown in 
image 1 and image 2. Also, the brochure accommodates of 
the pages with different modular grids. 

 
FIGURE 1 An example of brand book pages (description of organization 

functions) 

To make text, it is important to choose a font design. In 
our example, the two main font Open Sans and Raleway (for 
titles) has been applied. These fonts are a sans serif, which 
implies the convenience of reading the text in the electronic 
version. According to the rules of layout, the main text 
should be typed in the same font, it is impermissible to 
change the size of the page on different pages of the book. 
Also, there should be no "corridors" from the horizontal 
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spaces that coincide horizontally in the adjacent lines. 

 
FIGURE 2 An example pages of brand book (firm products of the 

company) 

It is important to note that each organization has its own 
corporate colors. All elements of brand-name products are 
assigned strictly defined colors. So, in MO of Simon 
Kuznets KHNUE – it's purple and yellow. Purple color was 
not chosen by chance, since it attracts attention. The yellow 
color also has an amazing feature to penetrate into a person’s 
memory. Depending on their shades, yellow color acts on 
the perception of a person in different ways: the color of the 
egg yolk is associated with friendship, lemon with 
insignificance and "acid", golden with power and a sense of 
superiority [1]. It is important to note that all graphic images 
that should be placed in the publication affect the overall 
perception of the brochure. Therefore, photos should be 
selected in warm colors. For a qualitative representation, 
they must be converted from the RGB color model to the 
CMYK color model (for printing). 

The technology for creating such a printing product 
involves not only the selection of fonts, colors and layout 
rules, but also the choice of style. To create a beech brand, 
the "memphis" style was chosen, which is popular in 2017-
2018. It dates back to the 80s of the 20th century. Its 
distinctive features are geometric figures (lines, squares, 
circles, etc.), which are located on the canvas (sheet) in a 
chaotic order. Also the style is characterized by bright colors 
and text placement without modular grids. The style of 

"memphis" symbolizes rebelliousness, going beyond what 
is a distinctive feature of the youth of the 21st century. An 
example of a style is shown on the cover (Figure 3).  

 
FIGURE 3 An example of the application of the "memphis" style in the 

visualization of the cover of the brand book 

An integral part of the brand book is the process of 
creating a logo. The MO of Simon Kuznets KHNUE logo 
consists of two parts: an icon and a text. The trademark was 
created by combining the letter "M" and the tower of the 
university itself. The text was made using the Open Sans 
Bold and Open Sans Regular font. The color range is 
invariable - violet and its shades. Also in this section you 
can see the variations of the placement of the logo (on 
different backgrounds, company's proprietary products). 

As a result of the work done, it can be argued that the 
brand book is a collection of artistic techniques and technical 
characteristics that allow creating a single style and character 
of the organization for presentation to the consumer. 

3 Conclusions 

Using the above principles and stages of creating a brand 
book with the aim of creating a single corporate identity, a 
successful testing was carried out, within which it was 
possible to create the final proprietary product for the MO 
of Simon Kuznets KHNUE, which contains all the 
necessary information for the consumer. 
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