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Abstract 

The article presents complex marketing communication and its basic types such as advertising, sales promotion, Public Relations, Direct 
Marketing. We can see the necessity of a comprehensive coordination and mutually beneficial use of marketing communications, the most 
important for tourism enterprises in Ukrainian reality is the use of various promotional and marketing activities, including advertising in 
the Internet world. 
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1 Introduction 

To the current state of the tourism industry in Ukraine 
inherent tendency of reducing the number of tourists and 
tourism enterprises as a result of the economic crisis. But a 
significant portion of businesses stay on the tourists services 
market, despite its narrowing and decreasing of sales. As a 
result, the competition in this economical sector escalates 
and induce to use all types of marketing communications. 

2 Main part 

Marketing studies show that to create only a quality tourism 
product for successful implementation is not enough. This 
requires the effective use of marketing's communications 
that acting comprehensively promote a positive image of the 
company, attracting the attention of potential customers, 
promoting the tourist product on the tourist's services market 
and preserve a permanent customer’s loyalty. 

In modern Ukrainian realities of the market's narration 
the particular relevance becomes a continuous 
communication link with businesses and potential 
customers. The success of the tourist industry, like other 
sectors of the business activity mainly depends from the 
efficiency of the marketing communication that provide a 
link between the manufacturer of tourist services (tour 
operator) and consumers (tourists). 

The main marketing communications include 
advertising, sales promotion, Public Relations, Direct 
Marketing, which are significant leverages of the effect on 
the consumer's choice and his following favorable attitude 
toward the travel company. 

The studies in the Ukraine, on the impact of marketing's 
communications show that the ranking of the most effective 
tools of promotion are advertising in the media (16%), 
public relations (15%). Methods of outdoor advertising and 
sales promotion account for 12% of advertising on radio 11% 
and direct marketing and internet advertising - 10% [1]. 

Considering the fact that the Internet audience in 
Ukraine is increasing and psychological perception and trust 
to the Internet information in comparison to other types of 
advertising - is also increasing than in the medium term it is 
to the online advertising to become the most common means 
of marketing communication tourist services in Ukraine. 

4 Conclusions 

Thus, in the present conditions of increased competition, the 
level of success in business travel companies in Ukraine 
largely depends on competent combination of different 
types of complementary marketing communications, by 
using which the enterprises of the tourism industry will have 
a competitive advantage. 
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