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Abstract 

The modern market of paint materials are characterized by putting great deals and a wide range. The article analyzes the environmental 
aspects of production and use of paints. Proved that importance and relevance of compliance Ukrainian enterprises socially responsible 
production and sale of paint products. 
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1 Introduction 

The building sector is one of the most important and promising 
areas of Ukrainian economy. Market development of paint 
materials are largely determined by the volume of construction 
and reconstruction of housing. High rates of growth lead to 
increased demand for construction materials, one of which is 
paint materials. However, in modern terms, the importance of 
such products, characterized by high quality and 
environmentally clean standards. The global market of paint 
materials formed certain requirements for quality and 
environmental, aspire as producers and consumers. 

Production of paint materials is putting environmental 
priority component of the global economy. Today, to be 
competitive on the foreign and internal markets producers 
should be putting not only powerful and new equipment, but 
also possess advanced technologies. 

2 Overwiew 

In Ukraine, the sector of paint materials is rather young, but 
promising and attractive to investors. Attracting high-
quality and competitive products of foreign production will 
contribute to further development of the paint materials. It 
is very important to attract foreign investment and to open 
businesses in Ukraine for the production of products based 
on new technologies. 

Today in Ukraine ecological paints paint materials occupy 
only 25% of the market, while in Europe the ecological paint 
materials - 80 - 85%. Manufacture of paints based on organic 
solvents does not exceed 10 - 30% of the total. Among the 
three main groups of coatings (paints), namely water-soluble 
materials; paint materials based on organic solvents; oil, oil - 
waxes, in terms of social responsibility, preferred is a water-
soluble materials. This is due, primarily, strengthening 
international restrictive requirements for the content of 
volatile organic compounds (VOCs). Thus, the EU adopted 
Directive 1999 and 2004, which limit VOC content in certain 
materials, including most paints. Secondly, in the water-
soluble materials no organic solvents (toluene, xylene, 
mineral spirito, acetone), which affect the environment. 
Thirdly, the group of paint materials characterized by ease of 
use, ability polymerization at room temperature, high 

performance coating capabilities etc. 
A characteristic trend in the market is the growing demand 

for eco - materials, such as water paints and primers, oil, oil - 
waxes. Significant benefits are conditioned by their absence in 
the composition of organic solvents (acetone, xylene, toluene), 
adversely affecting the environment and the health of 
consumers, high-performance coatings properties, ease of use, 
ability polymerization at room temperature, and more. 

An important component of socially responsible 
marketing is appropriate emphasis advertising campaign on 
issues of environmental benefits and the least harmful to 
health products. Socially responsible advertising must 
necessarily be focused on transparent explanations to 
consumers the advantages and disadvantages of different 
products, in this case - putting. It serves the logical 
continuation of the responsible planning by the range of its 
products. Marketing is increasingly including in its scope of 
social aspect: the humanization of working conditions, 
monitoring service quality, environmental protection and 
others. The implementation of socially responsible marketing 
is a necessary part of becoming civilized business, driven not 
only get today's interest income, but also an important social 
indicators. In modern terms the idea of social responsibility 
has become an integral feature of systems management 
business. Social responsibility has an internal (responsibility 
to their employees to ensure their social rights and interests) 
and external (social responsibility for quality, environmental 
friendliness of production) aspects. 

3 Conclusion 

Demand for home paints is increasing every year, but foreign 
products win range and environmental performance. 
Competition of Ukrainian market with foreign producers 
putting too high. High-tech, high-quality imported products 
stimulates Ukrainian producers to improve production of 
paints. So for best results, enterprises - manufacturers of 
paints necessary to deliver competitive, high quality products 
and consideration of the possibility offers to foreign partners 
- the purchase of raw materials in Ukraine for the production 
of paints and varnishes in Europe, will expand exports, 
expand markets, which would to increase the number of 
consumers and stimulate national economic growth. 
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