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Abstract 

The main aspects of the implementation of business activity in the sphere of organization and holding of festivals and competitions on the 
basis of ISMA are reflected at the given abstract. The festival „Isma aicina talantus” is taken as an example. The author suggests a number 
of activities for improving and promoting the festival and calculates economic benefits from the project. This will contribute “ISMA aicina 
talantus” with an aim to occupy decent niche in the festival industry. To make full impression in the issue of organising and running, the 
festivals in Latvia were analysed and compared. The practice result of the research leads to the application of the new activities to promote 
and improve the festival which will help gaining economic benefits from the project. Current topic is fully relevant at the present time. Use 
of new activities to promote the organisation and holding of the festival “ISMA aicina talantus” is necessary to maintain the interest of the 
participants and expanding boundaries of intellectual entertainment.  
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1 Introduction 

Before analysing the implementation of business activity in 
the sphere of organisation and holding of festivals and 
contests on the basis of ISMA, it should be defined what the 
word «festival» or «contest» mean. The Cambridge 
vocabulary explain the word “festival”, as “an organized 
series of concerts, plays, or films, typically one held 
annually in the same place.” [1].  

Firstly, uses of new technologies in the activities of 
preparation and organisation of festivals are revolutionary. 
Secondly, revolutions should not to destroy classical 
traditions of organising and running the festival. Finally, 
implementation of business activity in the sphere of 
organisation and holding of festivals and contests on the 
basis of ISMA should bring profit.  

2 Overview of the research object  

“ISMA aicina talantus” is a festival which has been created 
and implemented by ISMA students and ISMA 
administration in 2009. Since then it has been developing 
and popularizing throughout 8 years. Nowadays it is a 
project which has a strong ISMA support and popularity 
among Latvian and international participants. 

3 The use of new activities for promoting the festival  

After analysis of the competitiveness of the festival has led 
to creation of new improvements for the project. Thereby, 
for success and competitiveness is needed to develop 
additional services, such as drawing up a new organisational 
structure, where for each of the departments is provided a 

clear description of the commitments and deeds aimed for 
organising and running the project “ISMA aicina talantus”. 

 
FIGURE 1 Organisational structure of the festival project “ISMA aicina 

talantus” 

• Creating mobile application 
Nowadays it is impossible to imagine modern society 

without the use of the Internet and electronic devices. That 
is why the development of the mobile application “ISMA 
aicina talantus" is an excellent opportunity to expand the 
audience and attract a group of people 10 - 25 years. 

The application must be three-lingual (Latvian, Russian, 
English) and suitable for the Android system, Windows and 
IOS. and offer:  

• Exclusive announcements on the official program of 
the festival, the jury, events, special guests; 

• Chronicle Festival hour by hour, news and 
interviews that can be shared via Facebook, 
Vkontakte, Instagram and other social networks; 

• Videos of performances, photos, press conferences, 
interviews; 

• Digest of the most interesting moments at the end of 
the festival and the archive of past competitions; 
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FIGURE 2 Mobile application “ISMA aicina talantus” 

• Producing souvenirs  
In addition, the organization of the project «ISMA 

gathers talents" should consider souvenirs as a type of 
advertising. The souvenirs might differ: 

• Printing souvenirs: calendars, wall, table, pocket; 
notepads, notebooks, paper records; 

• Low-budget mass souvenirs: pens, key chains, 
pocket calendars, cheap notebooks, bags, etc.; 

• Expensive souvenirs: stationery sets, sets of cups, 
notebooks, notepads, diaries and good quality etc. 

• VIP-souvenirs: T-shirts, CDs, caps with the logo of 
the festival. 

The sale of the certain production will help gaining some 
kind of fundraising help for the festival which will raise 
money for the improvement of technical equipment and 
prizes for the participants of the contest. Souvenir 
production, as well as any other type of advertising, should 
carry advertising information from the organizers of the 

festival to the one who owns the souvenir, where advertising 
– is the information about the festival, its product or idea for 
the potential consumer.  

 
FIGURE 3 Souvenirs for “ISMA aicina talantus” 

4 Conclusions 

Festival industry is gaining popularity but constantly have 
to solve the problem of maintaining their place in the market. 
“ISMA aicina talantus’ is not an exception. It is necessary 
to make a painstaking and time-consuming work to stabilize 
their position in the market.  

The aim of the research is the improvement and 
development of the activities for the organization and 
holding of festivals and competitions based on SIA 
"Informāsijas sistēmu menedžmenta augstskola" (ISMA) to 
maintain the competitive position of the university in the 
market of educational services of the Republic of Latvia.  

The main obstacles of such innovative ideas are its 
realization and amount of expenses necessary for it. 
Software is one of the most expensive and time-consuming 
elements of introducing new technologies and activities for 
improving the organisation of the festival.  
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