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Abstract  

As of today, a lot of companies face the necessity to put up a personal web-site so that to represent themselves to the users of other regions. 
Currently, one can find a variety of web-sites which subdivide into types and categories depending on a company's goal and activities. In 
the meantime, its worth to note that apart from presenting a company information, a web-site can also be a powerful marketing tool to 
market a product or a company's service. 
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1 Introduction 

Presently, Kazakhstan market of the commercial health 
service is at the stage of a brisk growth: there are a lot of 
commercial clinics, most of which set up their regional 
branches, thus forming a well-developed network of health 
institutions all around the country. 

Under such conditions a competitive struggle becomes 
obvious. For the purposes of holding a position on the 
market, companies working in the sphere of health service 
use various methods but most of them turn to be ineffective. 

In the system of health service a web-site is highly 
perspective but not ac developed course. For example, 
according to the data of the Statistics Department of the 
Republic of Kazakhstan, there are only about 20% of web-
users who use internet while seeking an info on health 
service issues (table 1) [3]. 

TABLE 1 Searches related to health service by regions in Kazakhstan 

Region Seeking information related to health service 

North region 18% 
Central region 26,8% 

South region 15,7% 

West region 18,9% 
East region 21% 

2 Overview 

Currently we can consider issues on the use of the Internet 
resources by commercial health organizations: 

 the analysis of the activities of private clinics promoting 
their services in the Internet via personal web-site.  

 the analysis of the rating scale of private clinics' web-
sites according to the date of the internet statistics; 

 evaluation of private clinics' web-sites content quality 

 estimating web-sites conversion parameters; 
 assessment of efficiency of web-site's usage from the 

viewpoint of marketing. 

3 Decision 

About 10 full-range and single range private clinics of 
Kazakhstan were considered as an example. Basic 
parameters of web-sites were evaluated: thematic citation 
index, content quality, web counter availability, deep links 
leading to the web-site, web-site conversion index. As a 
result, it was established that commercial clinics do not use 
personal web-sites effectively in the capacity of the internet 
marketing due to the following: 

 numeral proportion of unique and non-unique users 
is within 1,6.  

 not updating the content for a long time, low quality 
of content 

 low index of the web-site conversion (0,8% per 1000 
users) 

 no integration of the web-site with social accounts 
 no direct e-mails 
 low rates of the site in the regional segment. 

4 Conclusion 

Based on the research it is established that private clinics of 
Kazakhstan use their personal web-sites in order to give a 
general information only, not paying attention to the 
questions of the web-site updating and have no expenditures 
on internet advertisement, site promotion and its integration 
with social accounts.  

All abovementioned demands the development of this 
course so that clinics could obtain a ready and effective tool 
to promote services in the Internet. 

 

References  

 Malakhova N G 2010 Marketing in Health Service: work book Rostov 
na Donu: Pheniks 222 

 Official site of «TNSGlobal» representation in Kazakhstan [Electronic 

resource] http://www.tns-global.kz/ru/ 
 Official site of the Statistics Agency of the Republic of Kazakhstan 

[Electronic resource] http://www.stat.gov.kz/ 


