
The 14th INTERNATIONAL SCIENTIFIC CONFERENCE 

INFORMATION TECHNOLOGIES AND MANAGEMENT 2016 

April 14-15, 2016, ISMA University, Riga, Latvia Navickiene R 

188 
MD27 Management and Decision Making 

IT Technology in alternatyve form of tourism - Geocaching 

R Navickiene* 

Kolping University of Applied Sciences, Lithuania 

*Corresponding author’s e-mail: regina@turinfo.lt 

 

Abstract  

Geocaching as an alternative travel movement began in the US in 2000 and today this activity has involved 220 countries. This is "great 
alternative tourism treasure hunt using GPS". This geocaching movement today has more than 6 million users, who lead an active lifestyle 
while traveling. Geocaching - it's a game, traveling with a purpose not only to know the sights, but also to find the caches using IT 
technology. This article deals with geocaching concept, types, classification of this alternative tourism industry attractiveness of today's 
tourism service user. 
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1 Introduction 

The tourism business is still looking for new means of travel, 
which would be as an alternative to mass tourism. 
Researchers are also actively considering the needs and 
expectation of today's travelerss. Geocache is precisely the 
new alternative way of traveling, it is relying on the latest 
information technology (Schneider, Silverberg, Chavez, 
2011; Boulaire, Cova 2012, 2013; Santos Mendes 
Rodrigues Freire, 2012; Boulaire, Hervert 2012; Ihamaki, 
Tuomi 2012; Ihamaki 2013 2015; VELIUTĖ 2014; Spencer, 
2014). According to Ch. Boulaire, G. Hervet (2012), 
creating more and more different geocaches and all of them 
can be grouped into 13 types according to the detection 
method or tasks. These geocaches can be found in various 
areas: it can be a cache that can only be encountered with 
non-standard situations such as climbing trees or going into 
Downhill catacombs under the bridge with special 
equipment, and after finding a cache a task still needs to be 
done. These caches are named as Tradicional cache, 
Mystery or Puzzle caches, Multicaches, EarthCache, Event 
cache, Cache In Trash Out Event (CITO), Giga-Event cache, 
Wherigo cache GPS Adventures Maze Exhibit, Lab cache, 
Mail boxes, Commercial and other. T. Santos, R. Mendes et 
al, (2012), classifies geocaches in size and distinguishes 6 
types: micro, small, regular, unspecified size, large and 
others, where even 40.1 percent geocaches are micro 
containers, which can accommodate only registration papers, 
and large - only 2.5 percent. 

2 Research methodology 

Research method - quantitative study using a questionnaire. 
Research undertake - 149 respondents, who are active 

geocachers in Lithuania. 
Socio - demographic data of respondents: the study 

included 58 percent men; 56 percent of respondents were 

18-25 years of age and only 3.1 percent. 46-55 years of age 
and there were no older respondents. The vast majority of 
respondents have higher education or were studying, living 
in the city, gets average or less than average wage. 

3 The results 

Respondents says that they search for geocach several times 
a month (23 percent), and during the warm season (27 
percent) Or only when you have free time, that is during the 
holidays (23 percent). 

 
FIGURE 1 Distribution of the respondents according to with whom they 

are geocaching 

The majority of respondents believe that geocaches are 
for young people (63 percent). 

 
FIGURE 2 Geocaches are suitable for different age groups 

It was asked of respondents (an open question) to 
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identifie geocaches operational weaknesses. 

 
FIGURE 3 Geocaches shortcomings distribution 

Respondents mostly enjoy traditional and mystery types 
of geocaches and the least enjoyables are commercial type. 

4 Conclusion 

After analysis of literature and internet websites, it was 
discovered that geocaching is a new alternative tourism 
activity. 

Geocaching interests tourists who are motivated by an 
opportunity to find new places, challenges, the satisfaction 
of finding hidden treasures and the need of communication 
with each other. 

The empirical research showed that geocaching is 
suitable for mass tourism providing it is more advertised and 
the quality of geocaching is increased. 
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