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Abstract 

The article caused the main prospects for the use of Internet resources, social networks in today's business environment. Systematised and 
characterized the main directions of use of social networking tools. 
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Social networking on the Internet - is the habitat of the 
modern enterprise. Thanks to social networks have opened 
a new business opportunity to be with his counterpart in any 
life situation, at any time of the day and clearly form an idea 
about their interests, tastes, preferences and desires. 

One of the newest and most effective options to promote 
the company's website on the Internet is a social media 
management. 

In recent years, the business is actively developing the 
potential of the Internet, not limited to only corporate sites, 
and the comfort and social networks. Internet has actually 
become media №1 for all business areas. And rightly so - 
"sharks" of the Internet, Facebook and Google now occupy 
a total of 15% of world traffic. 

Business interests and opportunities in social networks 
are so broad that they should organize and highlight the 
main advantages such as: 

1. Search for employees. If a company is looking for 
employees, the social network - this is the place where 
professionals in this field to communicate in groups with the 
same interests and expressed interesting thoughts on blogs. 
Thus, the company leaders have to position the opportunity 
to evaluate the potential of the candidate more fully. That's 
why any network so many HR-specialists. 

2. Communicate with colleagues and competitors. 
Basically, the power of social networks is partially repeated 
opportunities ordinary Internet forums. But how would an 
honest and open social networks. You can not only 
communicate and ask questions in the group, but also 
carefully to learn interesting information. 

3. Search of customers. Clients in social networks 
themselves are segmented by interests within the network. 
Therefore, the company is able to connect to the required 
community and search customers [1]. 

Important in this regard are the terms of an audience 
gathering - they vary in different areas. Conversion of 
remarketing in some cases may be as high as 100%, the 
experts claim [2]. 

4. Search for sellers. Regarding Internet resources, now 
in Ukraine, search the service provider operates in such a 

way - either cherezpoiskoviki or through the advice of 
friends to Facebook. After that there is a comparison of 
options, consideration and purchase of goods or services, in 
general, at random. All this can be remedied reviews. 
Reviews affect those people who are at the stage of 
comparing and evaluating choose their supplier, says E. 
Shevchenko, head UaMaster Agency [3].  

According to statistics, 2/3 of Ukrainian enterprises 
before they make a deal with a supplier, acquainted with 
reviews of products, services and companies not on the 
official website of the seller or manufacturer, but 
independent sources. The use of official sources allows you 
to get feedback from the vendor, but the great benefit it 
brings to the supplier. 

The Social Network serves a very economical way to 
increase the awareness of clients and create demand, 
because in using Facebook can generate potential customers 
desire, the need, which can be either conscious or 
unconscious. Overall, Facebook, according to B. Carter, is 
the most powerful marketing tool that has ever existed. [4] 

4. Search of business partners. The same applies to the 
search for suppliers, partners and contractors. 

5. Supplements and promote the company website. If the 
company has a web site, social media, it can post 
information about the company, to blog and to inform other 
participants about the activities of the organization (news 
and promotions, exhibitions, auctions, fairs and so on.). 

Facebook bought the shopping search engine «TheFind» 
[5]. The search engine makes it possible to search for 
necessary goods at nearby stores will be incorporated into the 
social network in order to improve its advertising services. 

At the same time, Facebook has launched a tool to study 
the views of the audience TopicDataFacebook brands in 
collaboration with the research firm DataSift, which 
introduced a new analytics tool that shows marketers, 
customer opinion on the social network, and their views on 
topics relevant to the company's business and industry 
generally. This information is designed to help brands make 
their product more relevant to consumers. 

6. Promotion of the enterprise. Corporate site - this is the 
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so-called "store on the outskirts of the city", and the page in 
the social network - "in a shopping center point in a busy 
area." Therefore, the location of the interesting notes in a blog, 
helpful tips in groups - all this will give the company's 
popularity among a wide range of partners and consumers [6]. 

An innovation in this area also ranked by Google, 
according to which employers are able to add photos to the 
six new categories that will be displayed in the Search and 
post on Google+. These categories include the main photo 
of the company, interior photos, buildings, workplaces, 
personnel and additional photos. 

7. Progress of the goods. Retailers around the world en 
masse to online, and sales in the existing online stores show 
rapid growth. Not the least role in the active development of 
e-commerce throughout the world play social networks, 
which have become, in essence, a platform for direct sales. 

Dynamic PLA launches advertisements, consisting of 
several images - so-called "carousel". The new format 
allows advertisers to present more than one produktav one 
ad, or different views of the same product. 

An innovation was the service "Desire", which 

integrirovans major online stores. You can purchase items 
from the catalogs of these stores, or add them to your wish 
list, and others can give him the goods. 

8. Electronic payments through social bindings. This 
new tool allows the visitor to a third-party online store to be 
authorized by a "VKontakte" and make a payment with a 
card linked to his account on the social network. Using 
social bindings improves conversion of the store payments 
by 13-17% [7]. 

9. Insurance in case of "not deliberate" purchase. How 
to find the insurance company, will be popular among 
parents who are worried about their children spending more 
and more time on the Internet. 

However, buyers of insurance can become a different 
company. Thus, the insurance can be used for the recruitment 
of PR-specialists who specialize in restoring goodwill. 

Thus, with the development of the Internet space, 
information resources becoming weighty social networking 
tool for the development of the domestic business 
environment and the determining factor of their access to 
international markets. 
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