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Abstract 

The paper deals with the conceptual framework of the implementation of the crisis management in tourism. It is stated, that the implementation 
of such anti-crisis measures as: stimulation of consumer demand; diversification within the proposed tourism product; selection of reliable 
partners (eg banks or accommodation establishments); reduce costs and minimize risks, improve efficiency and enhance business processes, 
improve the quality of tourism services, tours and the formation of economic programs; introduction of new Internet-technologies - improving 
the sites of companies; development and use of programs to encourage regular customers and partners should be promoted. 
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1 Introduction 

Tourism is one of the promising dynamic and profitable 
sectors of the economy that fully accumulates natural 
recreational potential, efficient use of which creates 
significant opportunities for income. According to the 
World Council of Travel and Tourism in 2015 tourism 
accounted for about 10% (7,170.3 billion. US) global GDP, 
4.3% of the total investment, 9.5% of total employment and 
6.1% of world exports [1].  

Therefore, in view of the growing influence of the tourism 
industry on the economic and social development, branching 
economic relations, there is a need to develop effective ways 
to ensure the development of tourism enterprises under the 
current crisis conditions. Actualized the issue of developing 
effective anti-crisis measures with their main purpose to 
ensure the development of tourism industry. 

2 Main part 

Tourist industry is a collection of different businesses, the 
main production involved in the provision of services, 
production and sale of products to meet the needs of tourists 
[3]. Tourist industry is intersectoral complex business 
structures with the production and sale of tourist products 
for domestic and international tourism [2]. 

Studies show that the main causes of the slowdown of 
tourism development indicators is increasing inflation and 
growing concern in society due to economic and political 
instability, and, consequently, reduce the cost of leisure and 

travel. The tourism sector is at the crossroads with other sectors 
and much depends on them, as a result, rising transportation 
costs, problems in the construction industry have an impact on 
tourism. Finding opportunities to reduce financial costs of 
tourism enterprises have to resort to a simplified system of 
taxation, reduce internal costs and investments in fixed assets, 
their reconstruction and development. 

3 Conclusions 

Overcoming of these problems should promote the 
implementation of these anti-crisis measures, namely: 
stimulation of consumer demand; diversification within the 
proposed tourism product; selection of reliable partners (eg 
banks or accommodation establishments); reduce costs and 
minimize risks, improve efficiency and enhance business 
processes, improve the quality of tourism services, tours and 
the formation of economic programs; introduction of new 
Internet-technologies - improving the sites of companies; 
development and use of programs to encourage regular 
customers and partners. 

Thus, in order to improve the process of managing by 
tourist companies in the crisis at the present stage of 
economic development is more pressing issues to develop 
effective anti-crisis measures that would ensure not only a 
way out of crisis and bankruptcy of significant part of 
tourism enterprises, but also contributed to the development 
of investment activities in this area. 
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