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Abstract 

Nowadays, no company is able to function normally without the World Wide Web and its tools. Properly designed website means first and 
foremost - recognition, because without computers and mobile devices nowadays, nothing can happen. Through the Internet we can not 
only present our associations, but also show the next events, the results of the them and take pictures, and what is not less important - 
always keeping contact with the site visitors. 
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1 Introduction 

Branding has become one of the most important aspects of 
business strategy. Yet it is also one of the most misunderstood. 
Branding is sometimes considered to be merely an advertising 
function. And many managers and business writers hold the 
view that branding is about the management of product image, 
a supplementary task that can be isolated from the main 
business of product management.  

2 Roles and functions of branding. 

A Brand Book (also commonly referred to as a “brand 
guidelines,” “brand standards,” or a “style guide”) is 
essentially a set of rules that explain how your brand works. 
These guidelines typically include basic information such as: 

 An overview of your brand’s history, vision, 
personality and key values. 

 Logo set-up specifications — including tagline 
usage. 

 Visual examples of your correct and incorrect logo 
treatments. 

 Color palette. 
 Type style(s). 
 Business card and letterhead design [1]. 
A brand serves as an unmistakable and recongnizable 

symbol for products and services. It functions as the “business 
card” a company proffers on the competitive scene to set itself 
apart from the rest. In addition to differentiating in this way, 
a brand conveys to consumers, shareholders, stakeholders, 
society and the world at large all the values and attitudes 
embodied in a product or company. A brand fulfills key 
functions for consumers and companies alike. 

The functions of a brand for consumers: 
 Brands play a role in terms of communication and 

identification. They offer guidance, convey an 
expectation of quality and so offer help and support 
to those making purchase decisions. Brands make it 

easier for consumers to interpret and digest 
information on products. 

 The perceived purchasing risk is thus minimized, 
which in turn helps cultivate a trust-based relationship. 

 A brand can also serve as a social business card, 
expressing membership in a certain group. Premium 
brands, for instance, can even engender a sense of 
distinction and prestige. 

 Consuming certain brands is also a means of 
communicating certain values. By opting for 
particular brands, a consumer demonstrates that he 
or she embraces particular values; the brand 
becomes a tool of identity formation [2]. 

3 “Virāža-Z” logo. 

Logotype structure - it is a structure that reflects their nature 
and purpose. Logotype composition determines how 
elements behave towards each other: colors, letters, models, 
graphics parts. 

The two main requirements for any logo - it is a 
recognition (easy to memorize and subsequent recognition) 
and originality. At the same time, the logo should be simple, 
without any unnecessary elements. The essential parts of 
logo design are: 

1. Originality and individuality. From the first glance at 
the logo the consumer should clearly understand what 
company it is about. 

2. External attractiveness. For the corporate identity not 
to be lost and perished in the background, the logo must 
have an interesting and attractive appearance - it will 
immediately attract the attention of potential customers, and 
only bring them positive emotions. And you can check it out 
if you hold a survey among potential customers to the 
company - among the target audience. 

3. Good readability. A Logo must be clear and legible - it 
is important to make sure if it is applied in letters or souvenirs 
with the company logo, by fax, it is not disturbing and it 

http://www.brandxpress.net/tag/trust/
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remains clear, recognizable and is attractive as a model. 
4. The ability to create the right image. A Logo must be 

clear and appealing to potential clients - that looking at it 
any user can guess the main features of the organization and 
its activities. 

Society "Virāža - Z" logotype is shown. 

 
FIGURE 1 “Virāža - Z” logo 

In the logotype the following items were chosen: 
 the Finish flag - black and white checkered flag, it is 

used to indicate that the participant has taken down 
the length of the distance [3]. It is one of the elements 
of the race; 

 wings - are associated with the speed and freedom. It 
is displayed in many motoring club flags; 

 tires - association dealing with auto-moto sport, known 
that the vehicles are  moving with the help of tires; 

 metal – showing the car technique; 
 name of the Society - auto-moto tracks one of the 

parts of the track are Virāža and the letter "Z" is 
because the society is a place called Zana, it brings 
the name "Virāža - Z". 

4 Corporate identity guides 

Creating brand standards that people will not break is a 
difficult task, but it becomes infinitely more difficult when 
you have nothing to compare it to. The truly great brand 
guides do one thing above all else, and that is inform. Your 
guide’s most basic job is to teach everyone who sees it – 
whether it is an employee, a member of the media, or a 
graphic designer – what your brand is and how to effectively 
implement it. This can be done in a variety of ways, but it 
all comes back to what information your audience looks for 
in brand standards. Without a great brand, companies are 

faceless, lifeless entities. Brands take the heartless, faceless 
corporation and give it a personality. Make that personality 
evident in the identity guide [4]. 

Among various forms of advertising, advertisement 
printing has the most important role. It is one of the most 
important advertisement types. It can be seen on billboards, 
shop windows and on the office walls. Qualitatively made 
poster with original design can even become and interior 
decor in any room. 

A business card is an essential attribute in business 
communication. A business card is a kind of identity card and 
usually includes: the name, contact number, e-mail address of 
the person belonging to any company or organization. 

Poster-making is a very creative process that allows you 
to communicate with a wide audience using a limited 
amount of text and number of images. A Poster is able to 
provide important information in a very simplified manner, 
which is especially important in the field of advertising. [5] 

The poster should be: 
1. Easy to read. 
2. Simple and easily understandable. 
3. Have an attractive design [6]. 
Form sheet paper is usually the size A4, which publishes 

information about the company, which includes: 
1. The company name, 
2. The logo (if available) 
3. Contact information (address, phone, e-mail, and 

website (if available). 
Forms are products, which very often says a lot about 

the company. Today, print forms with company logos, are 
one of the most requested after printing services. 

5 Conclusions 

Branding is one of the most powerful tools in the marketing 
arsenal. So brandishing this tool comes with a responsibility 
to use it ethically. Firms use branding in an imperialist 
manner, feeding on consumers’ base desires while ignoring 
issues of social welfare. Branding is a form of rhetoric—an 
instrument to persuade people to think differently. Branding 
can create considerable value. But it can also be used in an 
exploitative manner. A logo is the face and signature of the 
brand. It connects the brand to all forms of communication. 
The more consistent a logo looks and is used – the more 
likely it will be remembered and make an impact. 
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