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ABSTRACT  
 

The role of electronic journalism in promoting the principles of green economy in higher education 

programs in Kazakhstan is to enhance the professional and creative potential of students by introducing 

them to disciplines of Ecological e-Journalism and Green Advertising & PR and enabling them to 

communicate environmentally friendly practices and corporate social responsibility to the public.  
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1 GENERAL 
 

Kazakhstan’s Green Economy Concept policy adopted in May 2013 requires mainstreaming the green 

economy agenda into national development and aims to diversify the local economy with clean energy 

sources, advanced technologies and scientific innovations. Stimulation of economic drivers of green 

development requires a range of enabling conditions, such as sustained political commitment and, most 

importantly, raising public awareness of existing environmental issues and effective communication of 

ecological information to target audiences. 

This study aims to explore perspectives on developing and implementing academic curricula for 

courses in ecological e-journalism and green advertising & PR in Kazakhstan universities. Journalism and 

PR, being among the most dynamic areas in our current digital age, are effective tools to promote the 

principles of green economy and influence the socio-political life of the country. Today it is particularly 

important to increase the role of national online media in communication and objective interpretation of 

environmental issues and to examine their involvement in the process of creation and implementation of 

environmental policies. Thus, there is a great need to prepare highly qualified specialists in areas of 

ecological e-journalism, advertising and PR to encourage an objective coverage of environmental issues 

in national media and drawing public attention to the importance of conservation of natural and cultural 

heritage in Kazakhstan and making a transition to sustainable development. 
 

2 CONCLUSION 
 

Strong endorsement of Kazakhstan government to promote principles of green economy requires the 

transition of the whole Kazakhstan society to sustainable development and raising public awareness of 

existing environmental issues both locally and globally. As a result, “green” national development places 

responsibility for the quality of news and objective reporting of ecological topics in the news media. This 

study draws attention to the importance of developing education programs for university students to 

introduce them to ecological journalism and green advertising & PR, and enable them to develop 

professional skills and become effective communicators of ecological information to the audience.  
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