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ABSTRACT  
 

The main goal of this research is to review existing ways to improve the effectiveness of advertisement companies. Advertisement is 

very important part of any product company. Without the advertisement, nobody will know about it. We want to assess the value of 
switching from an impression-based advertising system to a time based advertising companies.  
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1 GENERAL  
 

Most entrepreneurs understand that advertising is the process of communicating to prospects what is unique 

about their business, product or service. It is your company’s voice and an investment designed to improve and 

expand business [1]. You cannot imagine how many sales dollars are generated by each advertising dollar you 

spend. However, there are methods that evaluate your ads-company. Make sure you have clear advertising 

goals. Advertising is considered a powerful marketing tool because it reinforces consumer preferences for 

brands by making consumers less price sensitive through product differentiation [2]. You might want to boost 

business overall, but your objective should be more specific: to increase sales of a new product or service, to 

build awareness of your company, to spur volume during a certain time-period, or to expand your business in a 

particular market. Tailor your evaluation methods to your goals. To assess the effectiveness of your advertising 

campaign, you can monitor sales, new customers, requests for information, phone inquiries, retail store traffic, 

website traffic, or click-through rates. Use these tactics to see the power of your ads. Easiest way to tell if you 

are advertising is working to track retail. Do not forget to watch for traffic before you start advertising, so you 

will have a basis for comparison. Moreover, ask new customers how they heard about your business. 

Comparison of sales before, during and after the campaign. Keep in mind that advertising often has a 

cumulative or delayed action, so ad -driven sales may not materialize immediately. In print media, include a 

coupon that customers can redeem the discount or gift with their purchase. Code coupons so that you can 

determine which ads or publication generates the best results. Offer an incentive for customers to tell you that 

they are in response to the announcement [3]. This is a simple way to find out where the customers know about 

you. Use special phone lines to track phone orders. Comparison before and after advertising traffic to your site. 

Your web host registers hits on your site and should be able to provide you with time reports. If you maintain 

your own web server, invest in software that generates readable traffic reports. When advertising on the site, 

the old metric click advertising is not a reliable method of knowing your work ads. While ad networks that sell 

advertising space on the Internet to track click-through rates and can provide you with performance reports, the 

figures you really want to know how long people spend on your site and how many pages they view per visit. 

Thus, you will know whether you have really engaged your customers. 
 

2 CONCLUSION  
 

Technology has transformed today’s media environment and research approaches are changing too. 

Advertising is increasingly a technology-driven industry, ant the technologies are evolving quickly. Digital 

development is evolving especially fast. Agencies and its web-sites that adapt to new realities first and fastest 

will have a big advantage as new tools become available. Those companies that make the necessary changes 

now on the basis of a lean approach have the best chance of unlocking their full potential.  
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