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ABSTRACT 
 

There are a lot of difficult conditions in modern business activities and it dictates ever higher requirements for Ukrainian 

companies. For every manager becomes an urgent need to consider the requirements of civilized business and above all - the 

introduction of the concept of social responsibility in the implementation of the development strategy of the enterprise, 

because in terms of integration into the world community social responsibility is an essential component of the foundation 

and competitiveness. 
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1 GENERAL 
 

The aim of the paper is to outline the nature and the evolution of the concept of socially responsible 

marketing. 

Socially responsible marketing - is the process of identifying and meeting the needs of customers with 

the needs of the whole society. Socially responsible marketing is a practical expression of the foreign 

component of corporate social responsibility. 

Today is most popular and developed in Ukraine tool for socially - responsible marketing is 

sponsorship and charity. However, in the world practice has used more effective tools for a long period of 

time that allow attracting end users. The social responsibility of the enterprise is not mandatory, but rather 

voluntary. Social functions entrusted to government agencies that provide needs for education, health, arts 

and sports, science and culture. The actual problem for Ukraine is the question about enhance the 

functioning of the social sphere. At the same time, equally important is the formation of socially 

responsible business. If the Ukrainian company will extend its sponsorship and charitable activities, their 

image, public opinion about their reputation in domestic and foreign markets will certainly increase. 

Companies addressed for the concept of socially - responsible marketing recently. The concept of 

socially responsible marketing was intended to replace the traditional concept of marketing with a view to 

rationalizing consumption and environmental protection of society from unwanted production processes. 

The focus is on integrated marketing activities, which addresses to the needs of the target market and also 

takes into account the social and ethical needs of society as a whole. The concept of socially - responsible 

marketing company, along with the research needs of potential and actual customers, finds the public 

interest and the desire to satisfy them. 

Today the trend is activated care about the environment in the escalation of environmental problems, 

related to basic human needs in quality and clean food, clean environment, which are not satisfied. 

Therefore, perspective direction activities of the companies advocate conducting marketing policy under 

the prospective customer requirements, related to the implementation of the concept of socially - 

responsible marketing. 

The concept envisages a situation when the efforts of various manufacturers in marketing are flush 

and the market competition is very high. Competitive advantages will get the company which offer best 

meets the needs of the buyer, while in its operations, the company takes into account the interests of 

society and satisfy them. 

The leading idea of the concept - is the production of goods that satisfaction existing needs, with the 

considering requirements and constraints of society. The main instrument – is the marketing mix (4R - 

Marketing Mix), built on the study of consumer and the study of social and environmental impacts of 

production and consumption of goods and services. 

The main goal - to satisfy the needs and requirements of target markets, provided savings of men, 

energy, material and other resources, protection of the environment. An important issue in this concept is 

predicting trends and processes that will be relevant in the future. 


