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Abstract 

The  relevance of this study lies in the change in the negative attitude of users to the value characteristics of product development.  Change 
of representations allows to accelerate a life cycle of a turn of the capital.  This is achieved through the proposed product development tool.  
Its support is aimed at changing the market, which requires a serious reconstruction of the organization around a new scheme of activity, 
developed taking into account the introduction of new functions, adopted in the context of determining their priority, importance and 
complexityuation. 
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1 Introduction 

Time the enterprise is in an unstable state, which has a 
positive effect on the safety of activities.  New technical 
solutions implemented in the new version of the system 
contradict the requirements for product development.  
Requirements do not take into account user dissatisfaction 
with the product.  As a result, the unreasonable race of 
developers to improve service functions worsens the quality 
of the product required by the user.  The so-called 
“commoditization effect” extends to the organization, in 
which potential users cease to appreciate the development 
of the product.  Technological uncertainty is due to the lack 
of instructions for the preparation of high-level 
specifications. The identified problem is expressed in the 
following wording: “It is impossible to ensure effective 
improvement of the product in conditions of only a 
technological focus on its improvement in the absence of 
means for a reasonable selection of innovative proposals, 
primarily taking into account customer dissatisfaction”  

2 Problem 

The sequence of identified problems considered as part of 
advanced design tools, goal setting reduces the.  The object 
of research is the core of the product.  This is a built-in 
control system unit used as part of the next version of the 
improved product [1].  Such a block transforms user tasks 
into an organization problem.  The subject of the study is the 
application of high-level specifications that synchronize 
market requirements and industry proposals, and prevents 
the spread of the commoditization effect.  

The purpose of the study is to develop a procedure that 
provides a search for ways to transform user problems.  In 
accordance with the goal, the following tasks were set: 

1. Use B. Olet's technology to create a well-
established system (HOS) that performs current 
analysis of product promotion throughout the 
entire life cycle of its existence 

2. Modify HOS into an open system, built according 
to the type of «Turquoise organizations» Lalu, and 
realizing the synchronization of requirements and 
innovative proposals in the course of choosing a 
short-term development option. 

3. Evaluate the implementation of the medium-term 
scenario in terms of identifying key factors and 
symptoms that cause loss of value due to user 
dissatisfaction 

4. Develop instructions for the long-term 
development of the enterprise based on a 
sustainable growth model. 

3 Conclusions 

As a result, this determines the degree of loss and assesses 
the willingness of the organisation management team not 
only to implement their existing and future plans, but also 
take corrective measures to restore the lost operational 
potential. As practical results, it should be noted that the 
timely detection of deviations from the strategy makes it 
possible to substantiate the scale of the prevented losses 
throughout the entire life cycle of the organisation. The 
novelty of the research lies in the implementation of the 
multi-user loyalty program in crisis circumstances. 

References 

 Mukhammadieva O. (2022). System product maintenance /The 20 th International conference open learning and distance education 2022 January 27-

28 2022, ISMA, Riga, Latvia. 

 

  


