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Abstract 

Despite the small size of the country, every year Netherlands are one of the top visited countries in the Europe. Amsterdam, as a capital of the Netherlands, 

is attracting more and more visitors every year. Travel and tourism sector in Netherlands is considered as extremely important to Dutch economy. Of course, 

pandemic caused by Covid-19 affected tourism industry in Netherlands since it happened  in the spring of 2020. The aim of this study is to analyse tourism 

industry in Netherlands, as well as to analyse impact of Covid-19.  
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1 Introduction 

Analysis of the tourism market nowadays is essential for 
start of any business within this industry. Every idea of the 
business start with the investigation of the tourism market 
and potential target audience. Authors business idea is to 
develop an itinerary - tour from Riga to Amsterdam. In order 
to develop this tour, it is crucial to investigate market of the 
destination country. 

This research is based on the newest statistical data 
provided by the official authorities.  

2 Overview 

The Netherlands, a country in northwestern Europe, is 
known for a flat landscape of canals, tulip fields, windmills 
and cycling routes. Amsterdam, the capital, is home to the 
Rijksmuseum, Van Gogh Museum and the house where 
Jewish diarist Anne Frank hid during WWII. Canalside 
mansions and a trove of works from artists including 
Rembrandt and Vermeer remain from the city's 17th-
century "Golden Age." In 2017 the Netherlands was visited 
by 17 million foreign tourists (with more than 5 million 
coming from Germany), making it the 20th most visited 
country in the world. The Netherlands recorded a total of 20 
m tourists in 2019, ranking 26th in the world in absolute 
terms. That smaller countries regularly perform lower in a 
comparison of the absolute number of guests, is obvious. By 
putting the tourist numbers in relation to the population of 
the Netherlands, the result is much more comparable picture: 
With 1.2 tourists per resident, the Netherlands ranked 64th 
in the world. In Western Europe, it ranked 7th. The 
Netherlands generated around 25.85 bn EUR in the tourism 
sector alone. This corresponds to 2.8 percent of it’s the gross 
domestic product and approximately 12 percent of all 
international tourism receipts in Western Europe. The most 
popular city in the Netherlands for international travelers is 
Amsterdam. In 2019 it reached the 26th place of the world's 
most popular cities with 8.84 m tourists. On average, each 
of the tourists arriving in 2019 spent about 1,305 EUR. 
Conversely, the inhabitants of the Netherlands spend only 
around 1,100 EUR a year when they themselves spend 
vacations abroad. Amsterdam is the capital city of the 
Netherlands, and with its historic buildings, canals and 

famous museums it is attracting thousands of visitors from 
across the world. Furthermore, Amsterdam hosts numerous 
large meetings and trade fairs, therefore also welcoming 
visitors with a business purpose. In the Netherlands, the 
travel and tourism sector has become increasingly important 
to the Dutch economy. In 2019, the total contribution of 
travel and tourism to the Dutch GDP reached over 45 billion 
euros, its highest value since 2012. This sector is comprised 
of three major components: domestic, inbound, and 
outbound tourism. In terms of the tourism expenditure in the 
Netherlands, domestic tourism, which includes Dutch 
citizens traveling locally within the Netherlands, reported 
the highest expenditure in 2019. The second highest 
expenditure in 2019 came from inbound tourism, but this 
was heavily impacted by the coronavirus (COVID-19) 
pandemic in 2020. The health crisis caused the number of 
inbound tourists in the Netherlands to decrease by nearly 
two thirds, thus resulting in a sharp drop in international 
tourism receipts in the Netherlands. International tourists 
and domestic travelers that were able to travel in the 
Netherlands in 2020 showed a strong preference for the city 
of Amsterdam, which has long been a popular travel 
destination. The number of international hotel guests in 
Amsterdam reached over two million in 2020, while there 
were also nearly one million domestic hotel guests in 
Amsterdam the same year. Other popular destinations in the 
Netherlands for tourists included Rotterdam, The Hague, 
Maastricht, and Utrecht, though domestic travelers 
accounted for twice as many hotel guests in these cities than 
international tourists. Prior to 2020, by far the most 
international tourists to the Netherlands arrived from the 
United Kingdom (UK) or Germany. The number of 
overnight guests in the Netherlands from the UK who stayed 
in Amsterdam in 2019 reached roughly one and a half 
million, and the number of overnight guests in the 
Netherlands from Germany followed close behind, with 
nearly one million guests also staying in Amsterdam that 
year. The COVID-19 pandemic has had a lasting impact on 
the travel and tourism industry worldwide, as travel 
restrictions and social distancing measures forced many 
people to stay at home or travel only within their local 
community in 2020. The massive decline in tourists was 
reflected in the tourism industry’s revenue loss. While the 
Netherlands was not the country with the highest tourism 
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revenue loss due to the pandemic, the country still reported 
a loss of nearly 15 billion U.S. dollars in 2020. At the 
beginning of the pandemic, the number of international 
tourist arrivals in the Netherlands sharply declined, and 
while international tourism fluctuated during the remainder 
of 2020, the number of international arrivals never came 
close to the previous year’s values. International arrivals 
from all countries were affected by these travel restrictions. 
The number of international hotel guests in the Netherlands 
by continent of origin in 2020 reflected this, showing 
significant drops in arrivals from every continent, including 
the Netherlands’ home region of Europe. 

3 Conclusions 

Netherlands remains one of the most visited countries in the 

Europe. Amsterdam, as it’s capital, attracts tourists with an 
amazing architecture, various museums, magnificent city 
canals and many other attraction possibilities. Based on the 
statistical analysis, locals usually spend their vacations 
abroad, which could be explained with the small size of the 
country and high population. Travel and Tourism sector is 
considered to be one of the most important sectors of the 
economy, which has a significant contribution to the GDP 
of Netherlands,  

Pandemic, as it can be concluded from the analysis of 
the statistics, affected tourism industry in Netherlands a lot. 
It has a long lasting impact on the travel industry, and it is 
now very difficult to forecast when and how tourism and 
travel industry can be back with the same force as before the 
pandemic.  
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