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Abstract. 

Defining the concept of "Loyalty" shapes the effect of development scale of an organisation, if there are means to measure it. Aside from 
preventing the application of ineffectual loyalty programs, existence of such means also allows reducing unforeseen losses.   
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1 Introduction 

Conceptual approaches to describing loyalty are not just 
diverse, but essentially controversial as well. As a result, the 
problem of the study is expressed by the fact that numerous 
definitions and interpretation of the content of loyalty were 
caused by the use of various methodologies of measurement 
thereof within the boundaries of the same enterprise. 
Moreover, efficient control of changes in value is 
impossible without objectively defined standards. 
Identification of the problem accentuates the subject of the 
study. Its essence is that each unit of an organisation must 
use a single loyalty assessment methodology. This is where 
the so-called "sensemaking" approach is used. Change of 
conditions in the circumstances of neutralisation of large-
scale conditions allows improving the quality of a system by 
means of improving its integrity. 

2 Methodology  

The object of this study is allocated as the elimination of 
uncertainty existing between the actors as pertains to loyalty. 
Such elimination uses the result measurement method of 
furling an extensive information space into a succinct form 
in the context of fixation of peculiarities that determine the 

change of conditions of the system. 
The goal of the study is aimed at the development of a 

means of assessing loyalty by different users regardless of 
an organisation's life cycle that would be set up to target the 
whole process. 

This requires one to solve a number of objectives aimed 
at designing the process in the setting of its current analysis, 
which allows selecting an option for development of an 
enterprise in the context of its implementation. Application 
of the technology is addressed from the standpoint of 
appearance of a new measure that ensures the integrity of 
the system's object. Such measure provides an opportunity 
to confirm the manifestation of an essential aspect thereof 
by means of determining the position of the advanced 
version of the system before and after the research of the 
space of implemented changes. 

3 Conclusions 

The proposed approach allows assessing loyalty over 
different time periods, with orientation towards various user 
requirements. 

The proposed means allow assessing the superposition 
of the new loyalty program onto the operation of an existing 
enterprise. 
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