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Abstract 

The article analyzes the impact of information technology on modern marketing. Identified the main trends in the growth and development 
deficits. The main trends of modern marketing are analyzed, among which the leading positions belong to digital marketing. A great 
influence on the methods of marketing research has a large number of Internet users, the widespread spread of social networks. A new 
direction in marketing research, based on the processing and analysis of large amounts of data, called Big Data. Big data technologies are 
used in almost all digital marketing tools. The features of the development of intelligent information systems are highlighted. The main 
directions of application of artificial intelligence in marketing are revealed. The most perspective direction of application of artificial 
intelligence and prospects of development of marketers who work with tools with application of artificial intelligence are defined. 
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1 Introduction 

To begin with, at this stage of time, the rapid development 
of information technologies and AI ideas has led to a 
highly specialized and wider use of intelligent systems in 
many areas of science and business, in many ways in 
marketing. Marketing experts believe that there have been 
more changes in marketing in the past few years than in 
the previous fifty-five [1]. Another reason for such rapid 
changes was the globalization of economic processes and 
increased competition in the markets, prompting the 
search for new tools to attract consumers. In the 
conditions of mass availability of information about 
services and goods via the Internet, the audience has a real 
opportunity to compare offers on the market from 
competing companies, forcing the latter to reduce prices 
and improve the quality of services and products. In these 
conditions, companies are forced to move from mass 
marketing to marketing focused on a narrower target 
audience, they use new capabilities of information 
systems to achieve better results and competitive 
advantages. Nowadays, marketers are increasingly using 
tools with the introduction of artificial intelligence, to 
process large amounts of data without a serious 
investment of time, to identify potential consumers by 
their behavior in search engines, social networks, as well 
as to stay ahead of competitors. 

2 Purpose of the study: 

to analyze the impact of artificial intelligence on modern 
marketing and identify the growth points of marketers 
working with tools using artificial intelligence.  

Artificial intelligence is called a method of modeling 
images in the work of the human brain, and making it 
possible to move to non-formal learning, clustering and 
generalization of information. This is the ability to move 
from human to machine labor, without the participation of 
the person himself. One of the main differences of 
artificial intelligence is that it does not need a model 
known in advance, but builds it based on the information 
shown. For these reasons, artificial intelligence is used 
wherever it is possible to solve forecasting and 
classification problems, where there are problems for 
which it is difficult to construct an algorithm. Marketing 
specialists have a large amount of information about users 
at their disposal: the history of requests on the Internet, 
actions in social networks, information about purchases, 
preferences, interests, etc. To structure and rank data, the 
marketer is helped by tools with embedded artificial 
intelligence, they choose exactly the data that is needed at 
the right time specifically to resolve a complex marketing 
problem and in order to predict the outcome. For example, 
he can determine and suggest to the specialist what 
services and goods are relevant for the target consumer; 
the period of the day during which the user makes 
purchases; interests and Tone of voice communications to 
which he is accustomed. Big Date allows predictions, and 
this is one of the most important areas of use for artificial 
intelligence. The marketing forecast, built on the basis of 
such an analysis, becomes the basis for an effective 
company strategy in the market. Therefore, it will be very 
important for marketing specialists in the next few years 
to collect accurate data about users and their activity on 
the Internet. 

If we talk in more detail about modern marketing, 
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which uses tools with the use of ai, it can be noted that this 
is digital marketing. Digital marketing (digital marketing) 
as a promotion tool is a relatively new direction in the 
activities of modern marketers, but in recent years it has 
been steadily gaining popularity. Digital marketing 
includes Internet marketing, but, unlike the second, it is 
not limited only to Internet technologies. The use of 
digital marketing involves the use of an integrated 
approach to promoting its products in a digital 
environment, covering both online and offline users using 
mobile devices, tablets and other digital means of 
communication.  

At this point in time, AI has covered only a few digital 
marketing channels. For example, with regard to sites: a 
system that learns itself - Rank-Brain is located in the 
Google search engine, the modern Yandex algorithm in 
the Korolev search engine - is currently located in the 
main search results generation tools and helps to 
automatically select and recommend the user the result 
that he relevant. These tools are designed to "guess" what 
the user is looking for in search engines, and offer the best 
answers, rather than automatically giving out large 
amounts of information according to keyword queries. 
Now the intonation context of the query and voice search 
can also be sorted out with the help of AI. They go beyond 
the semantic core by recognizing the emotional state and 
the environment surrounding the audience. The intellect 
can recognize where a particular user is, what state, stress 
or good mood, whether in a crowded place, on the road or 
at home, and provide more relevant suggestions for a 
suitable situation. Consequently, one of the main 
requirements for advertising campaigns today is the 
optimization of key marketing and advertising materials 
for intelligent machine search. Every year more and more 
modern marketers are paying attention to the relevance of 
content marketing, which involves the creation and 
publication of useful content for current and future 
partners. The scientist who laid down the definition of 
content marketing - Joe Palazzi has developed the 
following definition of this direction "Content Marketing" 
- the possession of a media, as opposed to the ownership 
of a media. It is a process in marketing, attracting and 
retaining an audience by constantly generating useful 
content and maintaining posting in order to change 
consumer behavior ̆ brand attachment” 

Special programs for analyzing the content of social 
networks have been created, which make it possible to 
identify general information trends. In addition, social 
media is currently the top selling content marketing 
channel. In addition to identifying the preferences of 
network users, marketers solve the problem of placing 
advertisements and creating influence groups. One of the 

top social media trends is the personalization of text 
content. According to a specialist in strategic marketing, 
Mikhail Bunin, 70% of the audience of networks on the 
Internet said that they would most likely purchase a 
product or service from a brand they know, which 
personalizes the offer for this product or service. Whereas 
previously marketing professionals had to manually 
process large, massive data documents in order to more 
accurately customize the distribution of certain content, 
then with the development of machine learning 
technologies, the process has become easier. A clear 
indicator of development has become such a tool as One 
Spot, it allows you to track the interest of the audience and 
select content for its interests using algorithms based on 
artificial intelligence. 

A group of researchers from Sales-force for 2017 
found that 50% of marketing professionals are already 
using artificial intelligence in their field, and another 22% 
plan to start using it in the near future. This means that the 
competencies and skills of modern marketing specialists 
must be improved and specialists must be able to work in 
tandem with artificial intelligence. It is possible to identify 
several skills that a modern marketer should have: 1. 
Training in “soft skills” - specialists should be able to 
communicate empathically, develop emotional 
intelligence and creative skills. 2. Analyze the data 
obtained with the help of AI tools and build a marketing 
strategy. 3. Create high-quality and informative content 
(photos, videos, texts) that will educate, inform and 
entertain users. The negative side of introducing AI is a 
huge incentive that in the near future it will be able to help 
large companies plan purchases and optimize their 
advertising placements in - house. AI-powered tools will 
allow you not to attract marketers, using neural networks 
and special analysis to optimize media placement 
decisions. An example is a company in Germany 
producing car manufacturers - Volkswagen. 
Manufacturing has dared to entrust the management of 
media procurement in ai and claims that the tools do better 
than any marketer or hired agency. 

3 Conclusion 

Thus, the development of artificial intelligence systems, 
big data processing systems and other rapidly developing 
technologies suggests that revolutionary changes await us 
in modern marketing in the coming years. Today's 
marketers face the daunting challenge of developing their 
specialty field with AI: teaching new big data skills. The 
study of the possibility of using artificial intelligence 
technology is a priority vector for the development of the 
economy in general and marketing in particular. 
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