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Abstract  

Currently, our world is developing and transforming at a very fast pace, and the global pandemic has further accelerated these processes. 
Nowadays, just a good product is not enough for business development and systematic sales. Competition is growing every day, small / 
local business is developing more and more. And in order to stay afloat, you need to qualitatively prescribe a business development strategy, 
pay special attention to the marketing component and, in particular, to the company's image. But how to form a positive image for 
companies, which are in increasing demand and competition every year, as well as, based on this, more and more unscrupulous 
manufacturers who use the names of well-known brands and make fakes. In this work, I will try to find ways to solve this issue. 
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1 Introduction 

This paper discusses the challenges and opportunities: 
 Growth of the company in the alcohol market in 

Ukraine. 
 Formation of the image in the alcoholic industry in 

Ukraine; 
 Installing the necessary programs that will help 

maintain a positive image of the company. 
The object of this article is the image of the alcohol 

industry company in Ukraine. 
The subject of the research is the prospects and 

obstacles to the formation of a positive image of 
companies in the alcohol industry in Ukraine. 

Objectives of the article: 
1. To study statistical data and legal basis of the 

alcohol market in Ukraine over the past years. 
2. Identify the main problems in the formation of a 

positive image of companies in the industry in 
Ukraine and how these problems can be solved. 

3. Study the issue of authenticity of the product and 
develop appropriate digital recommendations to 
combat this problem. 

The study used both theoretical and empirical methods 
of analysis. 

2 Overview 

Referring to the statistics, the alcohol market in Ukraine 
has grown significantly over the past year. During the 

period from January to March 2020, the sale of alcoholic 
beverages increased by 13.8%, and the epidemiological 
situation only had a positive effect on this [1]. Based on 
this, we can conclude that the demand in the alcohol 
market will only grow and business development in this 
industry is quite profitable. But it is worth considering that 
competition is increasing, and in order to get a large part 
of the market, a company needs, in addition to a strong 
strategy and marketing activities, to form and maintain a 
positive image. The following can harm the image of a 
company in the alcohol industry: 1) information in the 
media with statistics of people with alcohol dependence 
and the harm of alcohol to health when consumed in large 
quantities; 2) counterfeit products, 50% of the alcohol 
market is in the shadow, the sale of counterfeit alcohol in 
Ukraine is 10-12 billion UAH per year [2] [3]; 3) 
dishonest marketing of competing companies - similar 
packaging and the name of a cheaper substitute wine are 
used, which we can see in Figure 1. 
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FIGURE 1. An example of a fake 

Also, another difficulty in the company's growth in the 
alcohol market in Ukraine is the increase in the excise tax 
rate, for example, in 2021 this percentage will increase by 
an average of 12% [4]. 

The company cannot independently influence the first 
points, but there is a solution for the second and third 
points. First, the company needs to officially register its 
TM, corporate colors and name. Secondly, to track the 
original of the drink, you need to create a website, 
applications with the ability to check the product by serial 
number, or start cooperation with partners that provide 
this type of service. 

3 Decision 

VDCARDS will be considered as an example of a 
program for checking the authenticity of a product. This 
is a ready-made mobile application in which the buyer can 
scan the QR code and see all the information about the 
seller's product. The manufacturer himself assigns each 

product a unique DAT code and QR code, which are then 
glued to the packaging, hiding with a top protective layer. 
After purchase, the top layer can be removed and the 
product can be checked. Immediately after the purchase, 
you can check the goods, if the buyer has purchased a fake, 
information with a warning will immediately be displayed 
on the screen and without leaving the checkout, the buyer 
will be able to return the goods. 

4 Conclusion 

Automation of checking goods for authenticity will help 
maintain a positive image of the company, and will not 
allow competitors with lower quality alcoholic beverages 
to pass off their products as competitors' alcohol. The 
products of this industry are very specific and basically the 
client always comes back for the taste and quality of the 
product. Having once bought a fake, not knowing about it, 
and causing harm to his health, due to low-quality raw 
materials, the client will never buy other goods from this 
company. Therefore, it is very important to fight 
counterfeiting in this industry. 
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