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Abstract  

The development of information technologies and communication tools has formed a new look at the philosophy of the formation of marketing 
concepts for managing domestic enterprises in the restaurant business. The use of modern channels for promoting products has influenced the 
forms of competition, communication with consumers and the expansion of the scope and range of services in the restaurant business. 
Marketing technology experts note changes in the forms and trends in the use of communication channels, including the restaurant business. 
Today, it can be claimed that media inflation is flourishing on the Ukrainian market, in which there is a decrease in the effectiveness of 
advertising through classical marketing tools due to an increase in the average cost of one advertising contact, which indicates their inability 
to respond to the challenges of modern business, the state of development of information technologies [1]. 
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1 Introduction 

Marketing communications policy in a restaurant is 
interconnected with the concept of a restaurant product. A 
restaurant product is understood as the complex 
attractiveness of a restaurant, expressed in the perception 
and feelings of visitors, as a combination of cuisine 
(assortment of available dishes and drinks on the menu), 
quality of service (speed, helpfulness and other professional 
skills shown by the staff), created interior (coziness , 
comfort) and the atmosphere reigning in it (the possibility 
of relaxation), which are paid by the visitor at a certain price 
(the total amount of the average check) [2]. 

Regardless of the dynamics of economic 
transformations in the country, restaurant establishments 
have always faced the problem of positioning in the market. 
The determining factors of such a situation are the specifics 
of the market and the nature of the institution itself in such 
a sphere. In addition to the menu and prices, an important 
factor in the competitive struggle of restaurants is not only 
the location and arrangement of the premises itself, the 
target audience, related services and products that the 
institution can provide, as well as the way of delivering 
information to its target audience. This encourages 
restaurant establishments to use the marketing 
communications system in a slightly different way in their 
activities. 

2 Decision 

Attraction of guests is the key goal of the restaurant's 
marketing communications, precisely in order to achieve 
the final result - customer loyalty, it is necessary to 
consistently carry out all the stages that are indicated on the 
picture1. 

 
FIGURE 1. Model of marketing communications [3] 

At the first stage, it is very important to solve the 
problem associated with increasing the level of awareness 
among the target consumers, it is difficult to count on 
something if no one knows about the existence of the 
restaurant. 

At this stage, it will be a great option to organize various 
webinars, exhibitions where the restaurant will be 
mentioned, and it will also be effective to set up SEO 
optimization and launch video advertising on Facebook and 
Instagram social networks [4]. 

The next goal is to form the "correct" attitude to the 
project, brand, concept. The "right" attitude in this case will 
be evidenced by the perception of the brand by consumers. 
At this stage, the restaurant's website and social media are 
important because it is the most effective channel for 
attracting visitors. Nowadays, it is very important for the 
website of the restaurant to be easy in use. Social media 
posts should be published every day, because today social 
media marketing allows you to build a loyal audience, 
effectively advertise events or services, inform about 
promotions and news, as well as create viral promotions 
and advertising campaigns. Having achieved the targeted 
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awareness and formed an attractive image for our target 
audience, we can proceed to the final stage of 
communications - stimulating demand for restaurant 
services. In this phase of the process of advertising and 
information communication with the target guest, it is 
necessary to encourage him to visit the restaurant. At this 
stage, you can already use email marketing and pleasant 
promotions for regular visitors of the restaurant. 

3 Conclusion 

A competent choice of the scale of the goal allows you to 
use those marketing communication tools that will make 

important information contacts with consumers the most 
effective. If you need to promote one restaurant of a 
"regional" scale, there is no expediency for the entire 
population of a country or a metropolis to know about such 
a restaurant; it is enough to achieve a high level of fame 
among those who are physically able to frequently visit this 
restaurant in the future. If we are talking about a network 
project with distribution throughout the city, then the main 
goal will be to inform all target consumers living in this 
metropolitan area. In the process of further development of 
the chain, the high level of brand awareness will facilitate 
the promotion of the services of certain new restaurants

. 
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