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Abstract  

At the present time the creation of innovative products and its testing is actively developing field of marketing managemet. The creation 

of innovative products and its management is relatively young field, there are no best practices and standards formulated main directions 

for innovative products development in Latvia. Currently there are many approaches and tools on the technological business 

environment used by different enterprises and organisations for creation of innovative products management. This work is an attempt 

to find the best way of doing innovative product management on the technological business environment in Latvia. 
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1 Introduction 

Taking into consideration the present techological business 
environment situation in Latvia it is important to make use 
of these conditions for further improvement and 
development of the innovative products and its management.  

The object of the present research paper is innovative 
products. The subject of the research paper is the 
management of innovative products. The objective of the 
paper is to study the integration process of technological 
business environment and innovative productss 
management problems, to elucidate the factors influencing 
the innovative products management effectiveness, to 
develop proposals for solving problems and for innovative 
products management mechanism by maiking use of 
relationship between these factors in investigation of 
innovative products management in Latvia. 

2 Overview 

The tasks advanced in order to reach the objective:  
 Identify the concept of innovative products 

management; 
 To carry out analysis of the factors influencing 

innovative products management in the process of 
the technological business environment integration; 

 To carry out analysis of indicators characterising 
innovative products management effectiveness on 
the technological business environment. 

Theoretical study methods are reported analysis of 

innovative products management, technological business 
environment management, study of correlation between 
innovative products management factors and the 
technological business environment. Empirical pilot 
methods are observation for the purpose of studying mutual 
influence between innovative products  management factors 
and the technological business environment, study of 
documents regulating innovative products management in 
Latvia, analysis of the technological business environment 
management in Latvia, economic and statistical analysis of 
the innovative products management results on the 
technological business environment, economic experiment, 
study of public and non-government institutions data in 
Latvia. 

Research basis are innovative products management, 
business and its technological business environment in 
Latvia. The research period is from the year 2010 till the 
year 2020, separate themes have been studied for a shorter 
period of time or by way of comparison. 

3 Conclusion 

In Latvia the most significant problems of innovative 
products management are shortage of R&D personnel and 
expenditure, shortage of business competence of innovation 
management and marketing. 

The solution of innovative products management 
problems is based on the study of technological business 
environment, innovation management and marketing, and 
ensuring effective solution of innovative products 
management problems in Latvia.

 


