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Abstract 

A business reputation is made via the hard work and effort to ensure the company's high profitability. An excellent image will allow attracting 
new customers, but only with a good reputation it is possible to establish long-term cooperation with them. 
Many new enterprises with non-competitive products take some measures to soil the competitor’s business reputation in order to attract their 
consumers. 
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1 Introduction 

Each legal entity has a certain business reputation, which is 
influenced by a large number of factors. A positive business 
reputation is a valuable asset that takes years to earn. 
Therefore, factors that negatively affect the company's 
business reputation can and should be dealt with. 

The problem of business reputation was studied and 
researched by many scientists, in particular, by L. Kostenko, 
A. V. Kokhanovskaya, K. A. Mashevskaya who 
investigated it’s legal categoryand determined the legal 
nature of the essence of business reputation, as well as the 
problems of its protection. As an economic category, 
business reputation was studied by A.S. Ostapenko, T.N. 
Golovchenko, A.V. Rodionov, A.N. Grebeshkova, 
A.V.Shimanskaya, Yu.A. Kalugin,  

A.V. who identified the economic essence of business 
reputation, determined its components and factors of 
formation, established methodological approaches to 
assessing its level. 

2 Factors shaping business reputation 

1. Performance - profitable, highly effective company, 
stable growth perspective; 

2. Products / Services - high-quality products released 
by the company according to the customers’ needs 
not due to its own needs satisfaction; 

3. Innovation – innovative market approach, quick 
adaptation to changes; 

4. Workplace - fair payroll, employee wellbeing, equal 
work conditions; 

5. Governance & Citizenship – proper environment 
treatment, charity, positive impact on society; 

6. Leadership - charismatic Manager, Executive 
Management, clear fut vision. [1 

 
FIGURE 1 "Factors shaping business reputation" 

 

Business reputation is valuable for the company, being 
an element of its market value. According to Ernst & Young, 
Microsoft has its 84% business reputation, Disney - 66%, 
Yahoo - 91%, Nike -76%. 

3 Factors affecting the business reputation fall  

 

             

 

 

 

 

 

 

 

 

FIGURE 2. “Factors affecting the business reputation fall” 

Damage to business reputation is done in order to create 

Employees infringing; have their 

own personal or professional 

discontent and seek revenge. 

Mixing in the consumer mindset 

informational details on various 

businesses. 

Humiliation of reputation due to 

unveracious, inaccurate or 

incomplete information spread. 
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conditions under which the company will not be able to 
make a profit, it was supposed to obtain thanks to its good 
business reputation. 

So far, the protection of business reputation is at its legal 
start – not all the countries pay enough attention to this point. 

Due to this fact, it is impossible to provide an explicit 
answer on what are the ways of the business reputation 
enhancement. In case there’s no support from the court side 
it is extremely difficult to renew its previous business 
reputation. However, if you continue to work 
conscientiously, at some point the situation will improve. 
[2] 

How to protect your business reputation? 

 
FIGURE 3 "How to protect business reputation?" 

4 Summary 

Business reputation cannot belong to a structural category, 
contain components, since it is a moral and ethical category. 
It should be taken into consideration that business 
reputation is being formed thanks to numerous external and 
internal factors. 
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1

Document the slander.

2

Post a disproof. For this, media and Internet are 
suitable.

3

Prepare documentation on property damage.


