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Abstract  

The article explores the role and importance of social media marketing as a tool for developing enterprise marketing. It is determined that 
social networks have become one of the main means of communication that unites people in business and in life. It is established that SMM 
is now a unique field that enables the enterprise to interact directly with the consumer and to create competitive advantages.  
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1 Introduction 

The development of a modern society requires the 
availability of an information space that shapes and refines 
the information infrastructure for efficient deployment and 
use of information resources. The strength of the 
information resource is that its use saves other resources of 
society. Communication as a means of communication 
allows you to transmit and receive any information. Modern 
enterprise maintains communications with its intermediaries, 
consumers, different audiences. At the same time, each 
group in this chain maintains communication feedback with 
all participants in the communication. That is why the 
success of the company depends largely on a well-
established communication policy, which plays a strategic 
role for marketing. Social media marketing, or SMM in 
short, is a fairly new field of activity that is trying to capture 
a large number of leading and up-to-date businesses, firms, 
organizations and corporations. After all, today everyone is 
on social media, which means that everyone has access to a 
particular social network and has a social page on Facebook, 
Instagram, Twitter. And all this is just a small start to 
recalculating existing networks on the Internet. 

2 Overview 

The emergence, development and development of various 
types of communications has become a dialectical response 
to the loss of effective influence on consumer choice of 
previous options for increasing client activity. At the present 
stage of development of the Internet network, social 
networks and media marketing are attracting more attention 
and popularity. Social networks have gradually become one 
of the main means of communication that brings people 
together, both in business and in life. Moreover, the intensity 
of this fact is constantly increasing and increasing. On social 
networks, people are used to buying various products, 
ordering services, finding like-minded people who live and 
live in different parts of the world. A large number of 
internet users have lost their trust in traditional media, so the 

adverts like social media marketing have replaced 
traditional advertising.  

3 Decision 

Currently, SMM is a unique field that enables the enterprise 
to interact directly with the consumer. An example of this is 
the reviews and comments posted on various sites. Through 
discussions on social networks about a particular 
phenomenon or product, a brand, business or event thus 
attracts a large number of consumers, which is also a very 
important point of social media marketing. Thus, SMM is a 
special internet marketing tool that promotes a product, 
service, company or brand through the use of social media, 
the content of which is created and updated by the efforts of 
their visitors and owners. In order to better understand the 
essence of SMM and where best to use it, such social media 
was identified and listed (Figure 1). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Figure 1 Social Media Examples.  [Generalized Based on 1.2] 

Social networks 

Facebook, LinkedIn, 

Twitter, Instagram 

Blogs Google+, Tumblr, Ask.fm, 

Twitter, Blogger, Typepad 

Photo and video 

blogs 

YouTube, Instagram, 

Pinterest, Dailymotion, 

Snapchat,  

Web-forums 
phpBB, Simple Machines 

Forum, BbPress, FluxBB 

Geosocial 

networks 

Foursquare, TripAdvisior, 

Swarm, Google  

Social media Examples 

mailto:zerniuko@ukr.net


The 18th INTERNATIONAL SCIENTIFIC CONFERENCE 

INFORMATION TECHNOLOGIES AND MANAGEMENT 2020 

April 23-24, 2020, ISMA, Riga, Latvia Zerniuk O 

169 
BEE42 Business Administration, Economics and Education 

There is a huge list of social media in the world that is 
functioning quite successfully. But, as we can see, for 2019, 
social networks have the advantage. After all, if you are not 
in any of them, this already raises questions from your 
environment. In 2019, it is already clear that the only leading 
online network that is not inferior to any of its visitor metrics 
is Facebook. On Facebook, we can run the most engaging ads, 
create a page or blog of our own, live broadcasts, and connect 
and build successful brands through social media marketing.  

Of course, one cannot say that other networks give up 
their positions and are inactive and ineffective. The list above 
is one of the most successful social networks. And each of 
them is responsible for its directions. You can also see that 
networks like YouTube, WhatsApp and Messenger receive 
similar numbers of visitors per year. The big advantage of 
these networks is that they support all languages of the world, 
which is also not important for the creation of ratings and 
statistics. You should also pay attention to the latest rating of 
the most popular networks - Telegram. It is also a social 
network where SMM is used quite powerfully. 

In 2019, it should be understood that without a properly 
formed SMM, there cannot be a social page that is profitable. 
The consumer should constantly see information about your 
business, product or business. After all, there is a lot of 
competition in this market and if social media marketing of 
your product ceases its activity at least for a day, then tomorrow 
everyone will go to your competitor, because it has newer 
information, fresh content and quite interesting copywriting. 

4 Conclusion 

Using SMM and its tools on the Internet today is a leading 
field that not only allows you to effectively communicate 
with potential and real consumers of goods and services, but 
also solves a large list of other quite important tasks: 
promotes brand, builds trust and loyalty in the target 
audience, helps be better than your competitors, increase 
your sales. It can be said that social media marketing is 
being introduced into an enterprise or a particular business 
in order to make you a tad higher than competitors in which 
internet marketing is absent or poorly developed. 

In today's world, SMM is a more subtle and effective 
tool than traditional outdoor advertising or promotion we are 
used to. Now information on social networks is spreading 
with incredible speed, just start a new wave of info-drive 
and everyone will know about it. 

Thus, there are no more relevant and effective ads today 
than on social networks. It is important to understand that 
the time has come when you can promote both the clothing 
store and banking on the Internet. No need to collect phone 
or phone feedback from acquaintances or friends about a 
particular product. You have the opportunity to find out 
everything you need through an online resource in minutes. 
Therefore, it is advisable to develop social media marketing 
for today as the best and the strongest. 
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