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Abstract 

The article discusses characteristics of business and leisure tourism and considers the components of MICE industry. Statistical data on 
the level of development of MICE tourism globally are being presented. The authors make a comparative analysis of MICE tourism in 
both the countries which are considered to be the leaders in this sphere, as well as in the emerging countries such as Uzbekistan. The 
relevance of this study is determined by the need to promote and develop MICE sector worldwide. The perspectives of the development 
of MICE tourism in Uzbekistan are presented on the example of Silk Road Destinations.  
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The number of business contacts has started to increase 
steadily at the end of the 20th century. That resulted in the 
development of business tourism and MICE industry.  

World travel and tourism council forecasts that the 
annual turnover of business tourism will increase by 3.7% 
over the next ten years and will grow from $1.15 billion in 
2016 to $1.7 billion in 2027 [1]. 

The object of the study of this paper is MICE tourism in 
the world and in Uzbekistan. 

The subject of the study is the perspectives and barriers to 
development of business and MICE tourism in Uzbekistan. 

The aims of the article: 
1. To examine theoretical aspects of business tourism 

and give a detailed analysis of the components of 
MICE tourism; 

2. To observe the global MICE tourism sector, the 
latest trends and tendencies; 

3. To study the specific character of the development 
of MICE tourism in Uzbekistan on the basis of Silk 
Road Destinations; 

4. To evaluate the current state of the resources and 
infrastructure for the development of MICE tourism 
in Uzbekistan; 

5. To develop appropriate recommendations for the 
development за MICE tourism in Uzbekistan on the 
basis of Silk Road Destinations. 

During the research both theoretical and empirical 
methods of analysis were used. 

The history of MICE industry and “bleisure phenomenon 
is being discussed in the paper. The statistical part of the 
research was collected from articles and official online sources. 

According to Middleton and Clarke business travel is a 
“work related travel to an irregular place of work” and 
according to Swarbrooke and Horner business travel 
represents “the practice of people travelling for purposes 
related to their work”.[2][3] Each year, corporate travelers 
take more than 480 mln business trips, according to GBTA. 

[4] In most cases the choice of the destination and the 
payment is responsibility of CEO or association. Therefore, 
we can define a business traveller as “a traveller whose 
expenses are paid by the business he works for”. [5] The 
World Tourism Organization calculated that business 
people spend three to four time’s more than ordinary 
citizens on vacation. [6] There is a growing number of 
“bleisure” tours being organized globally starting from 2010. 
In 2014, Bridgestreet Global Hospitality research dedicated 
to this phenomenon was published [7]. According to the 
research conducted by Carlson Wagonlit Travel, 1 in 5 
business travellers take “bleisure” trips each year, 
accounting for 7% of all business trips. In nearly half of 
“bleisure” trips, the personal days occur at the end of the trip, 
in 34% at the beginning, while for the remaining 20% 
leisure occurs at both ends of the trip. [8]It is necessary to 
realize an initial analysis about the current situation in 
Uzbekistan. Uzbekistan gained independence in 1991. After 
gaining independence, tourism sector in Uzbekistan has 
become a vital part of economy.Due to the insufficient 
number of hotels to accommodate all foreign delegates, the 
Uzbek government started the development of hotels, which 
involved the construction of new hotels and the 
reconstruction of old style hotels. 

Since independence, transportation links (airports, roads 
and railways) in Uzbekistan have been improved.  

The latest events that take place in different parts of the 
world have proved the importance of security during the trip. 
For a company the disruption of business processes during 
the business trip will face with the threat of serious 
undermining of its budget. According to research by the IRF 
and the University of South Carolina that was released in 
June 2017, almost 60% of planners have experienced some 
form of disruption in their events, estimating that almost a 
quarter of their events have been affected in some way. 
Almost 50% of planners said they experienced a disruption 
costing their organization $10,000-$99,000. [18] In this 
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regard, it should be noted that Uzbekistan is in the list of the 
safest countries in the world. However, the analysis of the 
MICE tourism sector in Uzbekistan allowed finding several 
problems as well. Despite the economic importance of 
MICE tourism, this sphere still remains underdeveloped. It 
is high time for the governments, travel companies, hotels 
and other associated organizations and companies to think 

seriously about the attractiveness of MICE tourism. 
Analysis of international business tourist attractions 

helped to reveal the important impact of MICE tourism such 
as economic growth of the region, creation of new job 
opportunities, development of infrastructure and tourist 
awareness. 
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