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Abstract  

The modern market economy is a complex organism, consisting of a variety of industrial, commercial, financial and information structures, 
which interact with the background of an extensive system of legal norms, and are united by a single concept - the market. The market is 
an organized structure where "producers" and consumers, sellers and buyers meet "where" as a result of the interaction of consumer demand 
(demand is the quantity of goods that consumers can buy at a certain price), and the manufacturers' proposals establish both the price of 
goods and sales. Competition is the most important part of the whole system of market economy. The incentive that forces a person to 
compete is the desire to surpass others. The subject of competitive rivalry in the markets is market shares controlled by those or other 
commodity producers. 
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1 Introduction 

The competitiveness of the product on the market is seen as the 
degree of attractiveness of goods for consumers. When 
purchasing a product, the buyer justifies his choice based on the 
evaluation of the useful effect of his use, that is, the assessment 
of the costs associated with his purchase and operation. 

2 Overview 

It is widely known, entrepreneurship is the organization of 
production, works or services that have value and provide 
the profit of the subject of such activity. 

Typical processes of entrepreneurial activity in a 
competitive market environment include: 

1) the production of a new, that is, still unknown to the 
consumers of the good or the creation of a new 
quality of one or another existing good; 

2) the introduction of a new production method; 
3) the development of a new market; 
4) use of a new source of raw materials or semi-finished 

products. 
Considered business processes, but in essence, reflect 

the factors of competitiveness of goods (services). The main 
purpose of entrepreneurial activity is profit making. The 
main instrument for achieving this goal is the production 
and supply of a competitive product market. 

3 Decision 

The main criterion for the competitiveness of goods is the 
degree of satisfaction of real needs. However, the direct 
measurement of the degree of satisfaction of needs is 
impossible due to the psycho-physiological perception by 
consumers of certain goods. Sometimes, advertised 
products with low consumer properties are perceived more 
favorably by consumers than non-advertised products with 
the same and even higher consumer properties. Therefore, 
to assess competitiveness, indirect criteria are used that can 
be classified into two groups: consumer and economic. 

Products are competitive if they have one or more 
consumer characteristics in a given consumer segment. 
better than those of analog products (with these 
characteristics recognized by consumers as leading). 

Consumers are not interested in absolutely the best in all 
characteristics of the product, but in that, which successfully 
combines the qualities most in demand in a given segment 
of the market, and are often ready to sacrifice certain product 
characteristics for the sake of improving others. 

The competitiveness of a product on the market is 
determined by comparing its cost (taking into account the 
purchase price of the goods by the buyer and the cost of service 
during use or consumption) and consumer characteristics with 
the characteristics of other goods generated by market demand 
and the conditions of their supply on the market. 

The competitiveness of the product is: 
• a set of properties of the realized object, satisfying 

one or another human need in a given period of time 
in the conditions of competition in a free market; 

• the ability of products to be attractive to the buyer 
compared with other products of the same type and 
purpose, due to the better compliance of its quality 
and cost characteristics with the requirements of this 
market and consumer ratings: 
• relative and generalized characteristics of the 

goods, reflecting its beneficial differences from 
the competitor's goods in the degree of satisfaction 
of needs and the cost of its satisfaction; 

• such a level of its economic-technical, 
operational parameters, which allows to 
withstand rivalry (competition) with other 
similar products on the market; 

• comparative characteristics of the goods, 
containing a comprehensive assessment of the 
totality of production, commercial, 
organizational and economic indicators 
regarding the identified market requirements or 
properties of another product and determined by 
the combination of consumer properties of this 
competitor product according to the degree of 
compliance with social needs, taking into 
account the costs of their satisfaction, delivery 
and operation in the process of production and 
(or) personal consumption; 

• manifestation of product quality in the conditions 
of market relations, determined by the ability of 
products to be sold on a specific market, to the 
maximum extent possible and without loss for 
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the manufacturer; 
• the property of an object estimated by a consumer 

to exceed at a certain point in time without 
harming the manufacturer in terms of quality and 
price characteristics in a specific market segment. 

4 Conclusion 

It should be noted that as a result of assessing the competitiveness 
of products, decisions can be made on changing: 

• composition, structure of the materials used (raw 
materials, semi-finished products), components or 
product design: 

• product design procedures; 

• production technology, test methods, quality control 
system of manufacturing, storage, packaging, 
transportation, installation; 

• prices for products, prices for services, maintenance 
and repair, prices for spare parts; 

• the order of product sales on the market; 
• the structure and amount of investment in the 

development, production and marketing of products: 
• the structure and volume of cooperative supplies in the 

manufacture of products and prices for components 
and the composition of selected suppliers; 

• supplier incentive systems; 
• import structure and types of imported products. 
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