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Abstract  

New technologies are used in a large number of areas. Marketing is no exception. A large number of companies have recently started using 
augmented reality in marketing. What solutions do companies for their promotion? 

Augmented reality can be used in different ways for different types of goods, such projections make it possible to involve clients to the 
campaign, and with the right usage of this tool companies also can to collect data on which products are more popular etc. 
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1 Introduction 

Nowadays many companies want to use new technologies 
in their marketing strategy. In this way, they are able not 
only to make a spectacular company, but also to collect data 
on consumers. With the help of which they can do research 
and increase sales. 

There are a lot of methods how to use technologies for 
marketing and a lot of big companies try to use it in their 
campaigns.  

And one of the most popular is to use augmented reality. 
This is the technology that expands our physical world, 
adding layers of digital information onto it. Unlike Virtual 
Reality (VR), AR does not create the whole artificial 
environments to replace real with a virtual one. AR appears 
in direct view of an existing environment and adds sounds, 
videos, graphics to it. 

A view of the physical real-world environment with 
superimposed computer-generated images, thus changing 
the perception of reality, is the AR.  

The term itself was coined back in 1990, and one of the 
first commercial uses were in television and military. With 
the rise of the Internet and smartphones, AR rolled out its 
second wave and nowadays is mostly related to the 
interactive concept. 3D models are directly projected onto 
physical things or fused together in real-time, various 
augmented reality apps impact our habits, social life, and the 
entertainment industry. 

AR apps typically connect digital animation to a special 
‘marker’, or with the help of GPS in phones pinpoint the 
location. Augmentation is happening in real time and within 
the context of the environment, for example, overlaying 
scores to a live feed sport events. 

There are 4 types of augmented reality today: 
• markerless AR 
• marker-based AR 
• projection-based AR 
• superimposition-based AR [1] 
As we can see the development of this technology started 

at 1990s and then it rapidly complemented with new features. 

 
Augmented reality is one of the most important 

technology trends at this point. It’s extremely important for 
marketing experts. 

For businesses, the appeal of augmented reality lays 
in engagement. The interactive experiences lead users to 
develop closer relationships with your brand. 

The forecast for the global augmented and virtual reality 
market size is pretty clear. We should expect to see massive 
growth by 2025. How massive? 215 billion dollars massive! [2] 

 

https://thinkmobiles.com/blog/augmented-reality-retail/
https://www.statista.com/statistics/591181/global-augmented-virtual-reality-market-size/
https://www.statista.com/statistics/591181/global-augmented-virtual-reality-market-size/
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2 Overview 

This research made to show the usage of AR technologies 
in marketing and understand how to use this tool to collect 
an information from customers. 

Also AR is good for increase the engagement of 
customers through interactivity of marketing decisions. 

3 Decision 

In some cases, brands offer AR options in the form of 
software as a service. Most of the time, the purpose of this 
technology is fun engagement. Sometimes it could play a 
role of shocking announcement to get customers attention. 
But hat shapes is AR technology taking in practical 
marketing projects? 

Here is a list full of examples that bring the theory about 
AR to practice. 

For example in March 2018, Porsche released an AR app 
that presents the concept for the brand new Mission E – the 
first ever purely electric Porsche. Just as this car presents the 
future, the app brings us into the future of marketing as well. 

The fashion industry has been rather slow in adapting to the 
AR trend, but there’s no lack of examples in the makeup world. 
Sephora, in particular, attracted tons of attention with its Visual 
Artist AR app. The users can try different products to see how 
they would look on their face before making the purchase. 

Also AR using for creating virtual fitting room. Topshop, 
for instance, partnered with AR Door and used 
Kinect motion sensing technology to create a virtual fitting 
room for customers in their Moscow store. By standing in 
front of the camera, customers were able to see how clothing 

items looked on their bodies without physically trying 
anything on.  

Similarly, Timberland created their own virtual fitting 
room in Moktow Gallery in 2014. Using Kinect, 
Timberland's fitting room allowed customers to see how 
their bodies looked in certain outfits. Ideally, AR can help 
you appeal to more customers, including shoppers who are 
rushed or frustrated by the crowds. 

Good decision for furniture companies to make AR 
catalog as it did Ikea. Customers can browsing through the 
catalog of 2,000 chairs, sofas, tables, and other items, we 
can use the phone’s camera to place them in a real room as 
augmented reality 3D objects. Re-positioning, moving 
closer or further away, different angle view is also possible. 
The app automatically scales items to real dimensions – Ikea 
is claiming a 98% rate of accuracy. All in all, a nice example 
of usability and marketing! [3] 

As we can see AR can be used for any category of goods 
to create effective marketing strategy. 

4 Conclusion 

New technologies have changed the way in which 
marketing strategies are created. Now, to collect customer 
information and increase engagement, you need to come up 
with interesting and innovative solutions. 

One of these solutions was the use of AR. Augmented 
reality very quickly found its niche in marketing and soon 
there will only be growth. At the moment, there are apps that 
will help small businesses to implement this technology 
without requiring development. 
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