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Abstract  

Tourism made a significant contribution to the economies of many countries. Last years tourism in Ukraine is rapidly grows, which makes 
it necessary to research this field more. In the process of the research was formed the author's vision of clarifying the essence and nature 
of collaboration. We understand the collaboration in tourism has diffusion of knowledge and innovations. We are generalized approaches 
to understanding the collaboration in tourism, namely, organizational, project, network and ecosystem.  
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1 Introduction 

Today tourism is one of the most developing industries in the 
world. So, the development of the tourism industry both in 
Ukraine and in the world as a whole, requires the intensification 
and significant expansion of the scope of its research. 

Tourism as an important socio-economic phenomenon 
of our time is inextricably linked to the management of 
tourist destinations. 

2 Overview 

The beginnings of collaboration are buried deep in 
American life. The are different definitions of this category. 
The terms "cooperation" and "collaboration" are frequently 
used in the tourism sector.  

As described in a seminal work by Gray (1989) 
collaboration is "a process of joint decision making among 
key stakeholders of a problem domain about the future of 
that domain" [3]. 

Thomson discover сollaboration as a process in which 
autonomous actors interact through formal and informal 
negotiation, jointly creating rules and structures governing 
their relationships and ways to act or decide on the issues 
that brought them together; it is a process involving shared 
norms and mutually beneficial interactions. [2] 

Under the conditions of integration and globalization, 
cooperation between different subjects over the solution of 
one task is widespread. Such cooperation is common in 
other areas. Collaboration is also called a set of participants 
in the process of collaboration. The collaboration in the field 
of fashion is marketing, economic and design cooperation. 

An example of collaboration in tourism at tourist 
destinations association (for geospatial feature) is the 
National Tourism Organization. Its goal is to create a 
permanent network-platform for the association of regional, 

city and industry tourism organizations to improve the 
quality of the national tourist product, develop the system of 
professional knowledge and training of specialists, as well 
as the entire complex of marketing of the tourist brand of 
Ukraine in the domestic and global markets. 

The tourist destinations, which use the collaboration as 
a form of joint activity, have stronger joint actions and better 
prospects for the realization of their goals. List some 
importatnt factors influence this: 

• permanent location in the information and 
communication environment; 

• regional tourism organizations are developing in a 
healthy competition; 

• tourist destinations aim to achieve common goals 
and benefits of collaborative work, not competitive 
advantages. 

3 Decision 

Based on an examination of the literature, the authors posit 
that collaboration of tourist destinations is a process joint 
activity (economic at the level of separate economic entities 
such as accommodation establishments, catering, etc.; 
management organizations - regional tourist organizations, 
cluster associations). 

4 Conclusion 

The natural process is taking place in the tourism sector 
requires a modern vision to the development of tourist 
destination management. We have proposed such a tool for 
the formation of the competitiveness of tourist destination, 
which will form a new quality of tourist services. 

But at the same time, the defining condition is an 
understanding of the goals of collaboration with full 
identification of tourist destinations (for geospatial, 
culturological, economic grounds). 
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