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Abstract  

Major strategic opportunities for the development industry as well as disadvantages are specified. The competitiveness indices of the 
countries, which are formed in the components and are consolidated into the subindex, are singled out. The changes in the positions of 
Ukraine and some countries of the world in the competitiveness index in the tourism sector are analyzed. The properties of competitive 
advantages are considered and divided into internal and external ones. 
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1 Introduction 

The main purpose of the tourism industry is: to expand the 
volume of domestic tourism and increase the scale of inbound 
tourism, on this basis to ensure the integrated development of 
resort areas and tourist centers, considering the population 
socio-economic interests, conservation and restoration of 
natural areas and historical and cultural heritage.  

2 Overview 

The competitiveness of the subjects of the tourist business 
lies in their ability to use effectively their potential and 
resources aimed at a successful commercial result, while 
respecting the balanced development of the territories. The 
entire territory of the state is characterized by favorable 
conditions for carrying out various types of tourism 
activities and the availability of a variety of recreational 
resources that provide rest and treatment to the population. 
Natural reserves form the coasts of the Black and Azov Seas, 
relief, water (about 70 000 rivers, 3 thousand natural lakes 
and 22 thousand artificial reservoirs), plant, animals and 
forest resources. Ukraine occupies the leading place in the 
world in terms of the level of provision with unique tourist 
(about 150 000 monuments of culture, history and nature, 
39 cities, over one thousand years old) and resort and 
recreational resources (about 500 sources of various mineral 
waters). On the territory of the state there are about 3 
thousand rest and recreation institutions, about 4,600 
collective accommodation facilities. Deposits of mineral 
and radon waters, as well as therapeutic muds that are part 
of the recreational potential of Ukraine, have not only 
domestic but also international significance. In Ukraine, 11 
national natural parks, 15 state reserves, aboretums, and 
monuments of landscape art belonging to nature protection 
territories have been created. 

The competitiveness index of countries in the sphere of 
travel is compiled according to a number of indicators, is 
formed from 14 components and is combined into 4 subindex, 

characterizing the favorable environment in the country for 
tourism development, public policy, infrastructure and 
available natural and cultural resources (Table 1). 

TABLE 1 Subindex of the competitiveness of countries in tourism 

Subindex name Characteristics, which the subindex 
includes 

Subindex 
"Favorable 
environment" 

business environment; 
health and hygiene; 
security level; 
infrastructure of information and 
communication technologies. 

Subindex 
"Infrastructure" 

infrastructure of air transport; 
infrastructure of land and water transport; 
tourist infrastructure. 

Subindex 
"State policy and the 
creation of favorable 
conditions" 

prioritization of the sphere; 
international openness; 
environmental sustainability; 
price competitiveness. 

Subindex 
"Natural and cultural 
resources" 

natural resources; 
cultural resources and business trips. 

Rating analysis provides an opportunity to assess 
competitiveness in the tourism industry and identifies 
obstacles that hamper the sphere sustainable development. 

All these factors make it independent in its choice and, 
therefore, more rational. 

3 Decision 

Currently in Ukraine it is advisable to develop domestic 
tourism, offering inexpensive short-term tours. In order to 
increase the volume of entry flows of foreign citizens to the 
territory of Ukraine, it is necessary to conduct explanatory 
work on the travel safety. The systematic approach to the 
implementation of public policy in the field under 
investigation is important. A stable hryvnia and a growing 
economy are the guarantee of a well-coordinated and 
effective work and domestic tourism industry development. 

The essence of competitive advantages is more fully 
manifested through their properties. The first property is 
their comparative, relative nature, so the competitive 
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advantages of enterprises should be determined by 
comparing the most significant characteristics of their 
activities. The second property of competitive advantages is 
their attachment to specific conditions and reasons 
(geographical, temporary). So, a product that has an 
advantage in price in one geographic market may not have 
this advantage on the other. Another property of competitive 
advantages is their vulnerability to the influence of 
heterogeneous factors. Competitive advantages inherent 
dynamism, that is, a change in time, which is described by 
the concept of the life cycle, according to which the 
development process and the subsequent decline of 
competitive advantages is divided into several stages 
(becoming, gaining, disappearing). Competitive potential is 
a set of parameters that determine the ability of an enterprise 
to function effectively in the market in the future. To ensure 
the competitiveness of tourist enterprises, it is important to 
have the use and maintenance of a permanent competitive 
advantage over a long period of time, which have 
characteristic features: value for consumers, feature or 
uniqueness, duplication complexity for competitors. 

Competitive advantages of the enterprise are such 
characteristics or properties that provide the enterprise with 

an advantage over visible competitors. Components of 
competitive advantages of tourist enterprises are the 
advantages of a tourist product, which can be connected 
either with high quality of tourist services or with lower 
prices for them, which is consistent with the accepted 
enterprise market strategy. Priority factors determining the 
competitiveness of the tourist product, utility for the 
potential buyer, price and innovation, and the evaluation 
criteria are the result of production and implementation, the 
conditions and culture of service, as well as the availability 
of services for the buyer [1]. 

4 Conclusion 

Country competitiveness was assessed through factor 
analysis. The index of competitiveness of countries in the 
travel sphere is determined by indicators formed by 14 
components and combined into 4 subindex. Subindexa 
characterizes the favorable environment in the country for 
the development of tourism, public policy, infrastructure 
and available natural and cultural resources. The definition 
of four integrated subindeces is an important step in 
understanding the perception of the tourism competitiveness. 
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