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Abstract 

A review was made, considering the views of 10 leading foreign and Bulgarian authors regarding the nature and elements of the marketing 
strategy. Based on the different approaches, the meaning of the marketing strategy and its efficient application, a new vision is represented 
regarding the nature of the marketing strategy, methods for consistency, and combination of elements, and their content. 
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1 Introduction 

The marketing strategy is a result from the corporative strategy 
of the organization and assists its realization through specific 
methods, activities, and instruments, oriented towards provi-
sion of services for the organization’s target groups.  

2 Nature of the marketing strategy 

The definition of the market strategy’s nature is extremely 
important for its correspondent development, application, 
and efficiency. There are great number of different defini-
tions of prominent scientists and practicians in the scope of 
the marketing area.  

The present review represents views for the nature of the 
marketing strategy, according to Phillip Kotler, Armin 
Zeiler, J. Evans and B. Bermann, W. Pride and О. Pharrel, 
Richard Lewki, Michael Porter, Bruce Henderson, R. 
Kervin, V. Mahajan, R. Varadarajan, N. Krusteva and I. 
Petrova, Galina Mladenova.  

The analysis of the cited definitions shows that the stra-
tegy is defined as an combination of approaches and me-
thods, means or a plan for action, description or ways of 
combination, formula for competitive business. In summary, 
the strategy is a way towards the right direction. Undoubted-
ly, it has the nature of a plan, and in this sense, it can be 
viewed as a complex of purposeful activities. 

The common in all definitions is that the desired result 
is the realization of the organization’s aims through the ele-
ments of the marketing mix, which is the formula for suc-
cess. A precondition for effectiveness is the satisfaction of 
needs and preferences, the feeling for the products as your 
own. Since the product cannot satisfy all preferences, the 
knowledge for leading criteria and decision making while 
purchasing an item are crucial. In the contemporary mar-
keting paradigm of relationships, the main differentiating 
approach is the spirituality. 

Based on analysis on the leading contemporary theories, the 

following newly summarized definition is suggested: The mar-
keting strategy is a planned complex of purposeful activities, 
containing the elements of the marketing mix, according to the 
market possibilities and resources of the organization, assisting 
for the achievement of differentiated competitive advantage, 
through which the marketing aim is achieved. 

3 Elements of the marketing strategy 

The marketing strategy consists of several key elements, 
needed for its successful application. The correspondence 
and conditions between them play an important role during 
the efficient realization of the marketing aims.  

The marketing strategy is developed on the grounds of 
thorough analysis that characterizes its component parts. 
Although the components are reviewed separately, it is im-
portant that their two – way effect and their reciprocal action 
to each other will be taken into account.  

Reasonably, there is a model suggested, regarding the 
consistency of the following structure elements of the mar-
keting strategy: 

 Analysis of the market and target groups; 
 Main aims; 
 Key competitive advantages and market challenges; 
 Marketing mix; 
 Activities and tasks; 
 Strategic marketing budget. 

4 Conclusions 

The clear and correct definition of the marketing strategy 
and its elements is crucial for the efficiency and practicality 
of the organization and community.  
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