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Abstract 

Making the Russian economy innovative character, which is a continuation of the global trend, determines the appearance of new means 
of competition - production innovation. Rapidly changing market demands is the reason the search for new methods of investigation for 
the timely update of information on the potential demand for the most correct marketing decision making, which is especially important in 
the production of innovation. One of these methods are repertory grids that identify unconscious needs of customers for products, 
innovations, and allow manufacturers to market products that will be in demand, thus ensuring profitability, profitability and 
competitiveness in the conditions of formation of an innovative economy. 
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Radically changed the external environment required skills 
of doing business in a competitive environment. 

It is in the face of competition tested the strength and 
ability of enterprises, the efficiency of the production poten-
tial, their management structures, namely the competition 
encourages manufacturers to put maximum effort to reduce 
costs, the production of more sophisticated products and 
their rapid renewal. The sharper competition and its diverse 
manifestations, the higher the level of competitiveness and 
economic units of the national economy as a whole [3]. 

Essence, forms and methods of competition in the past 
few centuries have undergone significant changes. "Center 
of gravity" of competition shifted from price competition to 
non-price. An important means of competition was intense 
introduction into production innovation. 

In these circumstances, manufacturers are increasingly 
forced to take into account in their work by the fact that the 
continued existence and development of the business is 
directly related to the competitiveness of enterprises and the 
competitiveness of their products. 

Manufacturer, plans to enter the market with innovative 
products, often have to "act blindly", being absolutely 
uncertain future demand for the proposed new [4]. 

Rapid change in market demand requires new methods 
of research and complete information about the possible 
demand for the most correct decision-making. Increasing 
competition forces companies to be "scenarios" with their 
detailed and incremental development. For this type of plan, 
you must have the maximum possible number of relevant 
information, data collection and processing which require 
more precise and modern approaches [2]. 

Study and forecasting of demand of the population is a 
complex, multi-criteria problem, with most of the criteria 
and procedures numerically immeasurably evaluation exa-
mining hard. This task is complicated by the fact that the 
assessment for each criterion alone is not enough and, of 
course, ultimately requires an integrated assessment of all 

factors. The situation is complicated by the fact that the 
criteria are comparable to each other hard (different internal 
contents, different units of measurement). 

It should also be noted that the use of only economic 
criteria in the analysis of long-term development of the 
socio-economic processes makes the task a flat, one-way, 
inconsistent and outdated. 

Problems that are solved by experts, in each case have 
their own specifics. Therefore, it is practically impossible to 
develop a universal model of expertise. 

The most common methods of rendering individual 
assessments are ranking, score in points or interval scale, the 
method of preference, the method of paired comparisons, 
interviews, etc. Methods of rating and pairwise comparisons 
possible to determine the average coefficients of signifi-
cance or weight of the phenomena under consideration. 
Method preference allows obtaining estimates the signifi-
cance of the results at the time of the adoption of certain 
decisions on condition that each expert of its ordinal scale 
preferences of these results. 

Among the methods of group expertise can be called 
Delphi method, the method of the Commission, the method 
of "brainstorming" method "PATTERN" method forecast 
graph, voting methods and the colloquium and others. 

The essence of any expert analysis or conclusion is pri-
marily in the selection and formation of a group of inde-
pendent, fully competent in this area professionals to exp-
ress their consensus view is adopted as expert evaluation. 

Potential opportunities for expert methods do not yield 
to the methods of mathematical modeling. They provide a 
comprehensive and integrated approach to inter-which 
cannot be fully identified and formalized. The long-term 
development of expert techniques in combination with other 
is a powerful tool to improve the quality of forecasts. 

It should be noted that in the practice of marketing 
research expert assessments are used not only as an inde-
pendent method of forecasting of market processes, but also 
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widely used during the logical analysis of the predictive cal-
culations obtained by economic and mathematical modeling 
of the phenomena studied and regulatory practices forecasts. 

Repertory grid method allows to reveal latent needs of 
customers on new products, which, in turn, enables the com-
pany to produce goods more adequately satisfy the consu-
mer, thereby maintaining a high level of profitability and 
competitiveness of manufactured goods [1]. 

The effectiveness of the method of repertory grids is to 
define the scope and range of the demand for innovative 
products, by identifying and changing individual needs of 
potential buyers, which in turn significantly reduces the 
financial risks of companies that have decided to produce 
innovative products. 

From the analysis of existing methods of assessment 

shows that the most common area for analysis of compe-
titiveness - a comparative evaluation of the product competi-
tiveness of the enterprise. Such an assessment in practice to 
carry out most easily, because information about consumer 
properties and product performance is available. 

Due to the difficulty of obtaining information about the 
various aspects of the competitors (other than food compo-
nent) is of particular interest to estimate the measure of 
competitiveness of the company in time without taking into 
account the activities of competing firms. Of course, such 
an assessment is limited. Competitiveness indicators in this 
case by themselves only describe the dynamics of changes 
in the efficiency of the market activities of the company and 
do not contain any information about its position in the 
market relative to its competitors. 
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