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Abstract 

An aim of this abstract is to investigate phenomenon of social entrepreneurship. It takes into consideration its establishment factors, history 
of development, types of entrepreneurial activity that might be classified as social entrepreneurship; points most successful young 
entrepreneurs during recent years, gives examples of NGO foundations and awards established to underline success in this area of business. 
Second part of the abstract analyse issues and trends of social entrepreneurship activity in Latvia, based on the Latvian inhabitants survey 
and their attitude to this field of societal and business activity.   
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1 Introduction 

Every year grows amount of NGO – non government orga-
nizations, associations, foundations and private companies 
which announces themselves as belonging to social entre-
preneurship and supporting other companies involved in this 
area of a business. It is officially admitted already that social 
entrepreneurship does not matter nonprofit or voluntary ac-
tivity, it is possible and acceptable to gain profit and to re-
main socially active and beneficial at the same time. Legis-
lation of the countries should be changed altogether with an 
approach to taxation and other evaluation of this field of the 
business. Latvia also remains as an area where social entre-
preneurial activity takes place and amount of involved orga-
nizations grows annually. The aim of this abstract is to 
investigate both issues and trends of social entrepreneurship 
in Latvia and abroad.  

2 Definition, types, representatives 

Social entrepreneurship is the attempt to draw upon business 
techniques to find solutions to social problems. Conven-
tional entrepreneurs typically measure performance in profit 
and return, but social entrepreneurs also take into account a 
positive return to society. Social entrepreneurship typically 
attempts to further broad social, cultural, and environmental 
goals are often associated with the voluntary sector. [1] 

Ashoka, the largest network of social entrepreneurship 
worldwide, has following vision on social entrepreneurship 
and its role in the modern society: “Social entrepreneurs are 
individuals with innovative solutions to society`s most 
pressing social problems. They are ambitious and persistent, 
tackling major social issues and offering new ideas for wide-

scale change. Ratner than leaving societal needs to the go-
vernment or business sectors, social entrepreneurs find what 
is not working and solve the problem by changing the sys-
tem, spreading the solution and persuading entire societies 
to move in different directions. Social entrepreneurs often 
seem to be possessed by their ideas, committing their lives 
to changing the direction of their field. They are visionaries, 
but also realists, and are ultimately concerned with the 
practical implementation of their vision above all else. 
Social entrepreneurs present user-friendly, understandable 
and ethical ideas that engage widespread support in order to 
maximize the number of citizens that will stand up, seize 
their idea and implement it. Leading social entrepreneurs are 
mass recruiters of local change makers – role models 
providing that citizens who channel their ideas into action 
can do almost anything”. [2] 

Types of social entrepreneurship: 
1. The Leveraged Non-Profit  
2. The Hybrid Non-Profit  
3. The Social Business Venture[3] 

In total, Forbes mentions about 30 of young entrepre-
neurs who established their business with large social contri-
bution in US. However, social entrepreneurship has a long 
time tradition in Europe as well.  In 2013, by the support of 
the European Commission the portal with the aim to join 
social entrepreneurs was established: SEE, Social Enterpri-
sing Europe. There is information about different founda-
tions, supporting this area of business, such as: 

1. The Skoll Fundation  
2. The Schwab Foundation  
3. Ashoka  
4. Grameen  
5. NEF  
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3 Resources  

Social economy in Europe is a large part of the business. 
Today, the social economy represents 10% of all European 
businesses and employs over 11 million paid employees. 
However, the social business is united under the most 
common challenge, which is: funding. Funds dedicated to 
investing in social business can be costly and difficult to set 
up and gather investments. 

4 Trends  

Some trends for the next 10 years, what should be expected 
by the social entrepreneurship: 

1. Commerce as a way of combating poverty. 
2. Crowdfunding  
3. Data 
4. Transparency  
5. Crowd brainstorming 
6. Visual marketing  
7. Design  

 

5 Social entrepreneurship aspects in Latvia  

The concept of social entrepreneurship in Latvia is still un-
der development, therefore we have a unique opportunity to 
build it exactly the way we need it.  

A legal framework for social entrepreneurship in Latvia 
has to be created so as to not only support establishment of 
new social enterprises, but also to help successfully expand 
the already existing ones. 

6 Conclusions  

The financial crisis unleashed economic fear throughout 
Europe bringing high unemployment rates, increasing po-
verty and widening social gap. The pressing economic situa-
tion demands a new way of thinking and developing instru-
ments, which will bring both prosperity and social welfare 
and cohesion. 

However, the level of trust in Latvia to non-govern-
mental organizations is low. Foundations are trusted only by 
20% and not trusted by 32%. This means there must be a lot 
of work on further dissemination of social entrepreneurship 
ideas and its promotion in Latvia, both on the level of NGO 
and the state. 
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