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Abstract 

Goods and cash flow in the context of business striving for maximal profitability. Economic tendenciesinthe following context. Work of 
economics in the existing way for self-destructiveness. The task of any business model should be not the maximal profitability but balance 
between profit and sufficient financial resources for consumers. 
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1 Exaggerated economic models 

Contemporary business targets at gaining maximal income. 

But the quantity of material resources, as any resources is a 

certain limited quantity and for the development and func-

tioning of economics there is a need for the goods flow 

(more intensive it is more effective is development of eco-

nomics). Presentedmodelsshow how exactly this process ta-

kes place in the context of maximization of income and what 

prevents its intensiveness. 

These models do not reflect real situation but show the 

direction of tendencies in economics. Analyzing these ten-

dencies possible ways of solvation of described issues could 

be found. These issues are connected with improper choice 

of target and underestimation of dependencies in economics. 

2 First model 

World economics could conditionally be separated into two 

parts – manufacturers and consumers. Quantity indicators in 

this case are of no significance. 

In this model manufacturers have the goods but con-

sumers have material resources and cost of the whole pro-

duction is equal to the material resources of the consumers. 

Situation is perfect as 100% commodity turnover is guaran-

teed. For further consideration of the model it is significant 

to take into account the price of the product. That is to state 

that in fact manufacturers and consumers have equal quanti-

ty of material resources – 50 to 50. 

Let us see how this situation will develop further. 

Assume annual economic growth of 5% (the number is 

rather high and it is done intentionally to highlight the 

tendency). 

Assume as well that annual income of the manufacturers 

– 10% (this percentage could be more, as in this case, it 

should reflect direction of business development and every 

manufacturer tends to maximize his profit). 

 
FIGURE 1 Distribution of the first year 

 
FIGURE 2 Distribution of the second year 

In this case we will have that total mass of material re-
sources in a years’ time will bedistributed as follows: 55/50 
(fig.1.1), i.e. economical balance would shift to manufacturer. 

What will happen after one more year? Situation will be 
more uneven. (fig.1.2) 

In fact this distribution is 55% to 45%.Process goes on in-
creasing and after 15 years consumer would have nothing at all. 

Of course, the model is exaggerated – in the real world 
these economical groups are under many factors that in-
fluence distribution of material resources and value of the 
consumer group would never be zero. Moreover, each ma-
nufacturer is at the same time consumer. But we should re-
member that not every consumer is a manufacturer and even 
manufacturers themselves are not able to consume every-
thing that they produce. 

Another principle that could be applied in this case is the 
following division of the economical groups: one category is 
those who get profit, another – those who get salary. Here it 
could be stated unambiguously of the concentration of the 
capital of one group in detriment to another. It influences 
negatively economics in total, slows the development, results 
in crisis situations. But this principle was not applied because 
in this case shows up highly expressed social context that was 
necessary to avoid, because the model is economical. 

To sum up everything that was stated above it could be 
concluded that thus, the economic situation develops and 
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does not go in line with this model, the tendency is inherent. 
Existing form of economics (in the context of business 
striving to maximize its profit) works on the self-destruction. 
In order to change the situation there are necessary methods 
to keep balance growth of economics and profit of the 
business sector in total, so that in the consumer sector there 
was approximately half of the material resources to ensure 
meaningful turnover. 

3 Second model 

The next model – is closed model of one manufacturing item 
where there are one employer and three employees. Goods 
are produced that by default are required by workers, but not 
needed by employer. Price of the goods for the convenience 
of further calculations will be assumed as 6 conventional 
financial units (c.u.). 

In the first case employer hires three employees for the 
manufacturing of three goods items. Employers get their 
salary and thus each of them has the possibility to purchase 
of one goods item. Employergets6*3=18c.f.u. 

Let us consider another situation. Employer hires only 
two workers in order to produce three goods items, thus 
saving half of the values of the third goods item (i.e. c.u.) 
But as the third worker is not hired he does not have material 
resources to buy necessary item. So employer gets 12c.u. for 
2 items and saved 3 c.u. (6*2+3=15c.u.) and one item that 
couldn’t be sold. 

Further let us imagine that there are millions of such pro-
duction units and they could freely exchange goods and fi-
nancial resources. Situation is as follows: produced 3 
million of goods items, out of which only 2 million could be 
sold. As each of the employers is interested to sell all three 
goods items taking into account conditions of such compe-
tition all the possible resources would be used even pricing. 
Assume that as a result the price will be lowered for one 
third (up to 4 c.u.). In such conditions even employers who 
have sold all three items will profitless, than in the first case: 
3*4+3=15c.u. (three goods items for 4 c.u. plus 3 c.u. of 
savings). Some will not get anything at all. 

Summarizing let us return to the original model. As a 

result employer got in average for 2 goods items 8 c.u. and 
3 c.u. of savings, in total – 11 c.u. and one goods item that 
is not possible to sell, because of the lack of material 
resources in group that is interested in buying of this item. 
Thisitemmarketvalueis4 c.u., i.e. even in case of selling 
employer could not get the sum that would be equal to the 
sum of original model. 

Conclusion is as follows: increase of the profit by saving 
on a labor force (that in essence is the mass of consumers) 
destroys as economics as a whole and economics of a single 
manufacturer. 

The task of any business should be not only profitability, 
but the supply of the consumers with the financial resources, 
as the decrease of quantity of financial resources leads to 
unnecessary toughening of competition and false over-
production (goods are not sold because the consumer does 
not have necessary resources). 

4 Conclusion 

In order to conclude what was stated above, attention should 
be paid one more time to the tendencies that are showed by 
models. 

Economics in the context of maximization of profit 
works for a self-destruction, therefore it is necessary to pay 
maximal attention for the study of the instruments that 
allows to keep total economic growth rate and total profit of 
business sector balanced. This balance should ensure coun-
terpoise of the material resources in the sectors of consu-
mers and manufacturers for ensuring meaningful turnover. 

It is necessary to take into consideration that the task of 
any business should not be profit maximization, butprofit on 
condition that consumers have sufficient financial resources. 
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