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Abstract 

The authors attempt to identify and produce a classification of factors influencing the intangible assets value (IA) one of the strategic 
sectors of the national economy of Latvia - logistics and transport. Indicated significant factors influencing the attractiveness of investment 
in transport sector, are classified intangible assets, methods of their evaluation. Produced by clustering of external and internal factors that 
affect the cost of the intangible asset, the ability of the transport and logistics companies act on them. 
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1 Introduction 

The geographic location of Latvia is a key role in the forma-
tion and development of the transport and logistics industry 
and the creation of transport and logistics companies (TLC), 
which is the supply chain of goods movement between East 
and West. Geography and transportation infrastructure pre-
determined high concentration of TLC on the market. 

The main advantages of the transport sector of Latvia 
referred to as:  

1. The geographical location;  
2. Membership in the EU;  
3. Track gauge 1520 mm; 
4. Ice-free ports;  
5. Integrated network of Railways and roads [1]. 

2 Intangible assets the logistics industry 

Logistics is primarily a logistics management and this in 
turn implies investments in the management system, i.e. in 
the implementation of such functions as planning, allocation, 
control and optimization of material flows. 

The assets of the transportation and logistics companies, 
and companies operating in other sectors of the economy, 
consist of tangible and intangible assets. Assessment of the 
company's assets is  produced for investors in the absorption 
or purchase, to assess the management of the company. 

Investment attention is also given to the formation and 
development of intangible assets as valuable resources and 
acquisitions, brand, information technology, customer bases, 
administrative decisions and other business factors that do not 
have such clear outlines as tangible assets. When producing 
estimates of tangible assets of the company-no problem, but 
when the valuation of intangible assets, certain challenges arise.  

Traditional financial reporting has focused on the past, 
the fact that static and financially. She practically throws no 
light on the assets that today, in the era of knowledge eco-
nomy, are crucial to company success, and was able to hold 
it. The current financial indicators do not give any real idea 
about the most important factors of success, and the balance 

is very little said about the prospects of the company. Inves-
tors today are focusing on the future - on the growth, conti-
nuous movement on intangible assets. They come to market 
assessment, using intuition and methodology for deter-
mining the cost, no more controlled by the company. These 
techniques, for which managers may have no relation [2]. 

When the valuation of intangible assets using the follo-
wing methods: 

 costly; 
 profitable; 
 comparative; 
 standard market value. 

3 Factors affecting goodwill TLC 

When analyzing the external and internal environment, in 
which it operates, TLC, the authors of the study, have 
identified factors directly or indirectly affect the value of 
intangible assets TLC. 

Political:  
 geopolitics; 
 influence policy in other countries (sanctions); 
 political associations (unions); 
 international law. 
This factor is in relation to the external organization and 

determines the future of the organization. To affect this fac-
tor, the organization is unable, if not transnational corpo-
rations (TNCs). 

Economic:  
 credit and financial institutions; 
 availability of financial resources; 
 the attractiveness of the market. 
This factor is, according to the organization, external and 

depends on the world economy as a whole. To affect this 
factor, the entity may, if it is not TNC  

State:  
 image of a state; 
 legislative acts; 
 tax policy; 
 political processes; 
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 lobbying; 
 loyalty to the state (state program). 
 the attractiveness of the industry in the state; 
 the ability to support the business. 
This factor is regulating, setting conditions of the acti-

vity in a particular state and the state's ability to help the 
private sector.  

Regional:  
 the inability of retaining positions; 
 the attractiveness of the region; 
 the work on the image; 
 regional policy of the competitors. 
This factor regulates and specifies the conditions of the 

organization's activities in the region.  
Industry: 
 the attractiveness of the industry; 
 capacity market; 
 the number of participants; 
 state program support; 
 creative destruction. 
This factor reflects the number of industry participants, 

the size of the market (competition), the loyalty of the state 
to the industry (software development). 

Internal:  
 personnel qualifications; 
 management apparatus; 
 flexible policy of external relations and relations;  
 development and implementation of innovations 

(ACS); 
 management system (adaptation; motivation; 

managing the supply chain; customer; operational 
management); 

 building logistics chains. 
This factor reflects the internal state of the organization, 

the ability to adapt to external conditions.  

4 Using method "Value Еxplorer" for the evaluation of 
intangible assets 

One of the methods to determine the value of intangible 
assets of the organization is "Value Еxplorer". Method helps 
managers to get the information that allows to harness the 
latent potential of their intangible resources, to determine 
the economic potential by identifying the key competencies 
of the company [2]. 

5 Conclusion 

Intangible assets of companies in the transport and logistics 
sector are a hidden reserve of increasing its value. Primarily 
in terms of assessing intangible assets, we evaluate the 
quality of management, qualification of the personnel, 
existing relationships within the organization. Second, the 
estimated communication with the external environment - a 
quality built logistics chain, building relationships with 
government structures. 
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